3BIT 32 pe3y/ibTaTaMun AO0CNIAYKEHHA:

"CouianbHO-NONITUYHI HAacTPOi YKpaiHuis, I-xBuna"

NMpoBeneHo KomnaHieto «Hbto IMigxK MapKeTuHr Mpyn»

MARKETING GROTP

Ha 3aMOB/IEHHSA YKPAiHCbKOrO iHCTUTYTY ManbyTHbOrO

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO
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MAWBYTHbOIO

1.IHOPOPMALIA NPO AOCNIANEHHA e

U MerTa: OujiHKa couianbHO-NONITUYHUX HAaCTPOIB HaceNeHHsA YKpaiHu NMpo aogatok «Lemur»:
Lemur CAPl oHnaiiH/odnaiH — [04aTOK, AKUN  MOMKHA

U leorpadia: YkpaiHa (HalioHabHUI NPOEKT)
BCTAHOB/IIOBATU Ha NJ1IaHWETU Ta CMapTd)OHM Ana nposeaeHHA

U O6car sBubipku: 2400 onutyeBaHb metoaom face-to-face.
] Lemur CAWI oHANaliH — BCeYKPaAIHCbKUIA CepBic OHNAaNH ONUTYBaHb
O Tepminu nposeaenHs: 27.01.2021-05.02.2021 VR~ Beeyrp pBIC of Y
ONA TUX, XTO He 6aniay»K1Un A0 HaBKONIMLLHbOTO CBITY.
U Metogonoria: OnutysaHHa face-to-face no cTpyKkTypoBaHii Lemur CATI — [04aTOK, AKMIA  BCTaHOB/IOETbCA  Ha
IHTEPAKTUBHIN aHKETI Ha NNAHLLETi 3 BUKOPUCTAHHAM B/IACHOIO Komn'toTepu/HoyTbyKM Ana nposeaeHHs TenedoHHMX iHTepB’o.

nporpamHoro 3abesneyeHHs ans nposeaeHHA onutyBaHb KLEMUR» |:> Mepesaru goaaTtky Lemur:

- . 0 ® JIerKicTb Ta AOCTYNHICTb BUKOPUCTAHHA;
O Awusaiid BUbGipKK: MfeHepanbHa CYKYMNHICTb ONUTYBaHHA cTaHOBUTL 30 AoLTY P ’

842 531 kutenis YKpaiHn (Kpim TMMYacoBO OKYMOBaHWX TEpPUTOPIl
JoHeupbKoi Ta JlyraHcbKkoi obnactenr, AP Kpmum) Bikom Big 18 pokiB i
ctapwe. O6car BMOIPKOBOI  CYKynmHOCTi  cTaHoBuUTb 2400
pecnoHAeHTiB. Bubipka € nponopuiiHo cTpaTMdikoBaHOKO 3a
03HaKamu «obnacTi YKpaiHu Ta M. KuiB» i «TMN HaceneHmx nyHKTiB —
MiCbKi/CinbCbKi». 3a TMNomM nobyaosBu BUBIPKA € TPUCTYMEHEBOLO,
KOMbIiHOBaHOIO — WMMOBIpPHICHOO Ha wWabni Bigbopy HaceneHux
MYHKTIB Ta MNOYATKOBMX aapec ANA MApPLIPYTIB OMNUTYBAHHA, i3
KBOTHMM CKPUHIHIOM Ha wWabni Biadbopy pecnoHAeHTiB. Y uinomy,
BMbipKa penpeseHTye gopocne HaceneHHA YKpaiHu (Bikom 18 pokiB i
ctapwe*). CTaTUCTUYHA NOXMbKa 3 MMoBIipHicTio 0.95 He nepeBuLLyE
2,05%**,

*MOCTilNHE NONOBHEHHA BNACHUX 633 KOpUCTyBayiB 3 BepudiKaLieto
iXHiX AaHux (obcar 6asm AaHux oHNaH naatopmm Lemur: noHas,
35 TcaY BepudiKoBaHMX KOHTAKTIB);

* poboTa foaaTKY B 0pNaliH pernMI;

® ayaio-3anuc iHTeps’to;

e GPS miTKW;

® BUKOPUCTAHHA PYHKLiM ANA NepeBiPKN IOTIKM OTPUMAHUX SAHUX;
® MOXX/IMBICTb AE€MOHCTpALi Bigeo-painis Ta 306parkeHb;

® i[HTEPAKTUBHICTb;

® MOXX/IMBICTb BCTAHOB/IEHHA KBOT Ta CKPUHIHTY;

® LLIBUAKUIM €KCNOPT SAHUX AN aHANITUKWY;

e 6e3neKa AaHuX.

*laHi baHKy 0aHux [epicasHoi cayxcbu cmamucmuku YkpaiHu 3a 2019 pik: . . . \\m n“[
database.ukrcensus.gov.ua/MULT/Dialog/statfile.asp? CoyianbHo-nonimuyHi
Hacmpoi ykpainyie, lll-a

MARKETING GROUP

** TeopemuyHa noxubka 6e3 ypaxysaHHsA 8ubipkosozo du3aliH-eghekmy
xeuns, nromuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOIO

2. COUIANIbHI HACTPOI. . VKPATHCHKIIA

4 OuiHKa HaNnpPAMKY pO3BUTKY NoAiN
HanpamoK po3BUTKY noaii B YKpaiHi nepeBakHa Po3snopain Bipnosipen Ha nUTaHHA:
6inblicTb pecnoHpeHTiB ouiHoe Ak HEMPABWU/IbHUM B Akomy HanpAMKy po3BUBalOTbCA NOAI B
(74%). Nuwe 14% ONUTaHMX BiAMIYAIOTb, WO MOAJi B YKpaiHi/Bawiii obnacrti/HaceneHomy nyHKTi?, N=2400, %
KpaiHi po3susatotbea y [NPABU/IbHOMY HanpamKy. 80 74
Y NOpiBHAHHI 3 ONUTYBAaHHAMM Yy NIOTOMY Ta YepBHi 2020 70

POKY, HAaNPAMOK PO3BUTKY NoAi B YKpaiHi pecnoHaeHTH
OUiHI0Tb 6inblW HeraTMBHO, Tak y Aotomy 2020 poKy
BiAnNoBiAb, WO nopgii B KpaiHi pPO3BMBAKOTLCA Y 50
HenpaBUAbHOMY HanpPAMKY, Haganu 58% onutaHux, y

yepBHi 2020 poKy — 67%. 40

60

HanpAamoK po3BUTKY nogin y obnacti ouiHoTb 6inbLu 30
NO3UTUBHO — 23% pecnoHAEeHTIB 3a3Ha4YUAU, WO nogii B

. 20
obnacti po3BMBalOTbCA Y NPaBUIbHOMY HaNpPAMKY, Npu 14

19
12 15
UbOMy HahbinbWw NO3UTUBHO OUIHIOTL HaNPAMOK 10
PO3BUTKY NOAji Yy HaceneHomy NyHKTI — 34% onUTaHUX . l
3a3HauYMAM, WO MNOAII Yy HaceneHomy  MNyHKTi 0
po3suBatoTbca y NMPABU/IbHOMY wHanpamKky, 51% - y Y npasuabHOMY Y HenpasuabHOMY Ba)kKo ouiHMTU
HEMNPABU/IbHOMY.

B YKpaiHa O6nactb W HaceneHuu nyHKT

3i 3pocTaHHAM BiKY pecnoHpeHTiB, 36inbliyeTbca

KibKiCTb TUX, XTO BigMmivya€e, WO noaii B YKpaiHi

pO3BUBAIOTLCA Y HEMPaBUIbHOMY HaNpPAMKY, Tak cepea \\mn“[

pecnoHaeHTiB Bikom 18-24 poKM TaKy Bignosiab Haganm CoyianeHo-nonimuyHi MARKETING o1
Hacmpoi yKkpainyis, lll-s

59% onuTtaHux, Bikom 55 pokiB Ta ctapwe — 79%. :
xeuasa, momud, 2021, N=2400



Po3nogin Bignosigeit Ha NUTaHHA:
AKi npobnemun HanbinbL aKTyaNnbHi B KpaiHi CbOrogHi —
06epitb 3 npobnemun?, N=2400, %* (1)

Bucoki KomyHanbHi Tapndu, BBeaeHHA Tapudy
33 TPAHCMNOPTYBAHHA
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*Cyma gionosideli He dopisHioe 100%, mak AK pecrioHOeHMu masau obpamu 3 sapiaHmu 8idnosiodi

IHCTUTYT
MAWBYTHbOIO

Haitbinbw aktyanbHi npobaemu B YKpaiHi (1) VKPAIHCOKI/

Ton-8 Halbinb aKTyanbHUX Npobaem KpaiHu He
3MIHMBCA Y NOPIBHAHHI 3 ONUTYBaHHAM, AKe 6yno
peanizoBaHO Yy 4epBHi 2020 poOKy, OAHaK
3adikcoOBaHO OAHY CYTTEBY BigMiHHICTb: HA nepLue
micue Toma noctana npobnema «BUCOKUX
KOMYHA/IbHUX TAPU®IB, BBEAEHHA TAPU®Y
3A TPAHCIMNOPTYBAHHA» - 39% OMNUTaHUX
3a3HauuamM U npobnemy, AK HaKbinbw
AKTya/NbHYy.

3a pesynbTraTaMmu [OCNIAMKEHHA, NPOBEAEHOro Y
yepBHi 2020 poKy, nepwe Mmicyue nocigana
npobnema «BiliHK/BilicbkoBOro KOH®NIKTY Ha
DoHb6aci» - 36%, y AaHOMY [AOCNIAXEHHI uA
npobnema nocigae 4-e micue, i TaKOX
BunepegunnM npobnemm wWoA0 HU3bKOrO piBHA
3apobiTHuX nnat/neHcin (36%) Ta Kopynuia (35%).

CoyianbHo-nonimuyHi mnﬂ[

Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOIO

Hait6inbw akTyanbHi npobnemu B YKpaiHi (2) . YKPATHCoKU

Po3nogin BignoBigeit Ha NUTaHHA:
AKi npobnemun HanbinbL aKTyaNbHiI B KpaiHi cborogHi — 06epitb 3 npobaemu?, N=2400, %* (2)

MaHaemia kopoHasipycy Covid-19 16
g
Cran o N 11
TpyaoBa mirpaujis — macosuit Buisa HacenerHs 3akopgoH [ 9
Bucokinogatkv [ s
BicyTHiCTb NiATPUMKNM po3BUTKY Manoro Ta cepeaHboro GisHecy [ 8
30BHilLHE ynpaBAAHHA — BrMe 3 6oky CLUA, €C, iHwwnx kpaiv [ 6
HegocTynHicTb Ta BicoKa BapTicTb AkicHoi ocsiTv [ 6
3poctanHs pisHa 3nounnHocTi [ 5
mwe N 2
0 2 4 6 8 10 12 14 16 18

*Cyma gionoeideli He dopieHroe 100%, mak Ak pecrioHOeHmMu maau obpamu 3 eapiaHmu 8idnosidi

CoyianbHo-nonimuyHi mn“[

Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOIO

Hanbinblw akTyanbHi npobaemu B YKpaiHi (3) VKPAIHCHKVIA

U Yonosiku uacriwe 3a XKiHOK, cepep Haibinbw aKkTyanbHUX Npobnem, 3a3Hauyanu «Kopynuilo» Ta «HenpodeciiHicTb Bragu»,
»KiHKWN, B CBOIO Yepry, YacTiwe 3a YON0BiKiB, 3a3Ha4Ya/In K BUCOKi KOMYHaNbHi Tapudun, BBefeHHA Tapudy 3a TPAaHCNOPTYBAHHA» Ta
«HU3bKWUI piBeHb 3apnaarT, NeHcil» AK HalbinbL aKTyanbHi npobaemu.

U «Bucoki KomyHanbHi Tapudu, BBegeHHa Tapudy 3a TPaHCNOPTYBaHHAY», KHU3bKUI piBeHb 3apnaaT, NeHCin», «kHU3bKY AKICTb Ta
BUCOKY BapTiCTb MeAUYHUX NOCAYT, AOPOTi NiKM» Ta «3POCTaHHA LiiH HA OCHOBHI BUAM TOBapiB» IK HAUb6iNbL aKTyanbHi Npobaemu
yacriwe 3a iHWKUX 3a3Ha4au pecrnoHAeHTH Bikom 55 pokKiB Ta ctapuue.

« iTTA, Bi HiCTb Yymx micub» AK HaMbinbll aKTyanbHa n Nema vyacTiw HavanacAa NOHAEHTAMM 3 CiIbCbKOI

U «Be3pob CYTHiC o6o C ainb aKTyanbHa npobnema uacTiwe 3a3Havyanaca pecrnoHAgeHTaMu 3 CiibCbKO
MicUeBOCTi, TaK y 06nacHMUX UeHTpax «6e3pobitTa, BiACYTHICTb poboumx Mmicub» 06panu AK akTyanbHy npobnemy 18%
pecnoHAeHTIB, B CiNIbCbKii micueBocTi — 29%.

U «BilHy/BilicbkoBMii KOHNIKT Ha [loHb6aci» pecnoHaeHTU 3 3axogy Ta LleHTpy 3a3Hauyanu AK Haibinblw akTyanbHy npobnemy
yacriwe 3a iHwwKx (30% T1a 32% BignosBigHO), Npu LLboMy onuTaHi 3 MiBAHA pigLwe 3a IHWKX HagaBaAu TaKy Bignosigb (23%).

U «Bucoki KomyHanbHi Tapudu, BBeaeHHA Tapudy 3a TPaHCNOPTYBaHHA» Ta «HU3bKUI pPiBeHb 3apnaaT, NeHCii» AK HabinbL
aKTyanbHi npobnemun pecnoHaeHT 3 M. KuniB 3a3Havanm pigwe 3a iHwux (28% T1a 26% Npu 3araibHUX NOKasHUKax 39% Ta 36%
BigNoBiaHO).

U PecnoHaeHT 3 3axoay yacTilwe 3a iHWMKX AK aKTyaNbHY Npobnemy 3a3Hayanm «6e3pobitra, BiaCyTHiCTb pobounx micub», CKopilue
3a BCe, Le NoB’A3aHo 3 naHaemieo Covid-19 Ta HeMOXKAUBICTIO BUiIXaTU HA PpO60OTY 3aKOPAOH.

CoyianbHo-nonimuyYHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuii, 2021, N=2400



OuiHKa NpOTeCcTHUX HaACTPoiB

Po3nogin BignoBige Ha NUTaAHHA:
Yu BiguyBaere Bu nopyweHHa Bawux
rpomMagAaHCbKUX NpaB Ta cBo60A y AaHMM Yac?,
N=2400, %

Faxounn uepoene 2020 sy 55
oo omn 2021 psom - 50

0 20 40 60 80 100

B TaK, BiguyBato MW Hi, He Bia4vyBato

50% pecnoHAeHTiB 3a3HAYUAMU, WO HA AaHuM Yac BIAYYBAKOTb
MOPYLLEHHA CBOIX TPOMAAAHCbKUX MNPAB. 3adikcosaHo
He3Ha4yHe 3pocTaHHA (Ha 5%) KinbKoCTi THX, XTO Hapas3i BiavyBae
NOPYLIEHHA CBOIX FPOMAAAHCbKMX NpaB, Yy MNOPIBHAHHI 3
yepsHem 2020 poKy.

32% onutanux HE FOTOBI MPUMAMATU YYACTb y KOAHMX
BMAAX couiaibHMUX NPOTECTIB.

binbwa roToBHiICTb NPUIAMATK Yy4acCTb Y COLiaIbHUX NpoOTecTax
3adikcoBaHa WOAO0 HACTyNHUX BuAiB nporectiB: «36ip
nignucie» (32%), «caHKUiOHOBaHi MITUHrKM Ta akuii» (23%),
«NigNUCaHHA eNeKTPOHHUX neTuui» (19%) Ta «nepekputTa
popir» (17%).

YKPAIHCBKWIA
(VU W |HCTUTYT
MAWBYTHbOIO

Po3noain Bignosigeu Ha NUTaHHA:
Y pasi nopyweHHsa Bawunx rpomagaHCcbKUX npas Ta cBobop, y
AKUX aKLifaX couianbHoro nportecty Bu ocobucro 6ynu 6m rotosi
NPUAHATK yyacTb?, N=2400,%*

Buod coyianbHo20 npomecmy %
36ip nignucis 32
CaHKLUiOHOBaHI MITUHIM Ta aKLii 23
NiagnucaHHA eNneKTPOHHUX NeTULin 19
Mepekputrta gopir 17
MNpoTecTHa xoaa 12
®newmob y couianbHUX Meperkax 12
MikeTyBaHHA 8

BolikoT Bnagu (BigmoBa BUKOHYBATU PilLleHHA BAagm) 7

HecaHKLiOHOBaHI MITUHIU Ta aKUii 7

CTpalik Ha poboTi (BigmoBa npautoBaTth) 6

ByHT 3 BUKOpUcTaHHAM 36pO0i 5

IHWwe 4

3axonneHHa byaisenb 3

fonoaysaHHA 2

He roToBuMit npuitmaTi y4actb B XXKOAHUX COLLiaIbHUX 32
nporecrax

*Cyma sidnosideli He dopisHoe 100%, MaK K pecrioHOeHmu Moaau obpamu
OekinbKa eapiaHmie 8ionoeioi

CoyianbHo-noaimuyHi mn“[

Hacmpoi yKkpainyis, lll-s
xeuns, nrtomuti, 2021, N=2400



30Ha BiANOBIAANbHOCTI 32 AKICTb XXUTTA. 30BHILWWHE yNpaBAiHHA

Po3nogin Bignosigeit Ha NUTaHHA:
Bia, Koro B 6inbLwii mipi 3aneXuUTb AKiCTb Baworo
XutTa, Baw ao6pobyr?, N=2400? %

AK Big MeHe, Tak i Big Aepxkasv T 11
Bia mene camoro [ 34
Big aepaev [ 16
Bia micuesoisnaav [l 4
Big onirapxis [l 3
BarKkKko Bignosictn 2

0 5 10 15 20 25 30 35 40 45

Po3nogin Bignosigei Ha NUTaHHA:
Yu 3rogHi Bu 3 HacTynHUM TBepaKeHHAM — « Mu
(YkpaiHa) 3Haxoaumocs nig, 30BHilHIM
ynpasniHHam"?, N=2400, %

o, ronevrve N ¢
i v roneis - N 22

BaxKo BianoBicTn 13

YKPAIHCBKWIA
(VU W |HCTUTYT
MAWBYTHbOIO

41% pecnoHAEHTIB BiaMiualoTb, WO AKICTb IXHbOTO XXUTTA Ta J06pobYyT
3ANEXXATD fK Bl HUX CAMUX, TAK | Bl AEPXXABU — ue HaitbinbLu
nonynsapHa BianoBigb; 34% ONUTAHUX MNOKIA[AIOTbCA BUKAKOYHO Ha
cebe wWoAO0 AKOCTI CBOro *UTTA Ta A06pobyty, 16% - BUKNAIOYHO Ha

OeprKasy.

YonoBikK yacTille 3a3HavYanu, WO AKICTb IXHbOro YXUTTA 3a/1eXKUTb Big
HUX camux — 41% npotun 28% cepep, *KiHOK.

3 nigBULLLEHHAM BiKY PEeCNOHAEHTIB CYTTEBO 3POCTAE KiNbKICTb TUX, XTO
BBAXKAE, L0 AKICTb iIXHbOTO XXUTTA Ta A06pP06YT 3anexXKaTb Bij AeprKaBH,
TaK cepep pecnoHAeHTiB Bikom 18-24 poku Takux 8%, Bikom 45-54
pPOoKu — 17%, Bikom 55 pokis Ta ctapwe — 23%.

PecnoHaeHTU 3 cin yacTiwe 3a3Ha4vyanu, WO AKICTb IXHbOro XUTTA
3a/1€XKUTb Bif, HUX CAaMMX, 3 MICT — K Bi, HUX CaMM1X, TaK i Big AeprKaBMU.

PecnoHaeHTM 3i Cxoay piale 3a iHWKX HagaBa/M BiaNoBiAb, WO AKICTb
IXHbOrO XUTTA 3aN1EXKUTb Bif, HUX CAMUX, NPU LLbOMY YacTile 3a IHWnxX
HagaBanu BiaNoOBIAb, WO AKICTb IXHbOrO XUTTA 3a/l1€XKUTb | Big HUX
camuyx, i Big geprKasu.

MNepeBaxkHa 6inbuwictb pecnoHpeHTiB (65%) Haronocunu, WO BOHMU
3rogH! 3 TBEPAXEHHAM, wo «Mwu (YKpaiHa) 3Haxoaumoca nipg
30BHIWHIM ynpaBniHHAM», NpU uUbomy 22% - He 3rogHi 3 AaHMM
TBEpPAXKEHHAM.

PecnoHpaeHTH 3i Cxopy Ta MiBAHA yacTiwe 3a iHWKMX 3a3Ha4anu, Wo
«YKpaiHa 3HaxoguTbCA Big, 30BHiWHIM ynpaBaiHHAM» (75% Ta 71%
BignNoBiAHO), Npu UboMy pecnoHAeHTH 3 M. KuiB Ta 3axoay pigwe
HaZaBaNM TaKy Bignosigb (55% Ta 56% BignoBiaHO).



FonoBHa nepewwkoaa y po3BUTKY YKpaiHU

10

KOPYMNUIA - ronoBHa nepewkoaa Yy PpPO3BUTKY
KpaiHu, Biamiyae 49% pecnoHpgeHTiB. Ha gpyromy
Mmicyi AK ros0BHa nepewKoaa pPo3BUTKY YKpaiHu
nocrana HEMPO®ECIUHICTb BNAOU — 27%.

PecnoHpgeHTH 3 3axoay YacTiwe 3a iHWKX 3a3Ha4Yanu
came KOopynuito ron0BHOIO NePeLlKoAol0 Y PO3BUTKY
AepKaBu, NpU LbOMy pecnoHaeHTU 3i Cxoay

yactiwe 3a iHWMX BigMiYanM  roNOBHUMM
nepewkogamm Ha LWAAXY PO3BUTKY YKpaiHu
HenpodecioHaniam Bnaamu Ta 30BHILUHE yNPaBAiHHA.

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

Po3nogin sBignosiaeit Ha NnUTaHHA:
LLlo € ronoBHOIO NEpPEeLKOAOoI0 B PO3BUTKY KPaiHU?,

Kopynuia

HenpodecioHaniam Bnagm

BilHa/BiNCbKOBMI KOHOANIKT Ha
JoHbaci

Cnabki iHCTUTYTM BNagm

30BHILLHE yNpaBAiHHA

IHWwe

N=2400, %
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CoyianbHO-NoAimuYHi MARKFTING GROTS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOTO

3. OLUIHKA OPTAHIB BNAAMW TA AEPYKABHUX IHCTUTYLLIN/AIAYIB. . YKPATHCbKMIA

11
PiseHb A0BipM A0 OpraHiB B1aAun Ta AePXKABHUX IHCTUTYLIN

Po3nogin sBignosigeit Ha NUTaHHA:
OuiHKuTb 3a WKanow Big 1 Ao 4, piseHb Bawoi 4oBipu A0 HAaCTyNHUX IHCTUTYLIN, ae, 1 — 30BCim He
DOBipAlo, 2 — CKopilue He AoBipAlo, 3 — CKopille A0BipAto, 4 — NOBHICTIO A0BIPAI0.,

N=2400, % banaHc
Aosipn*
36poiini cuam Ykpainn - [EN25T 28 16 s 6 12
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m MNMosHicTio posipAto 1 CKopiwe posipao | CKopilwe He foBipAtlo 1 30BCim He foBipAld ~ Ba)Ko Bignosictn

*banaHc 008ipu — Pi3HUUA MiX YGCMKOK MUX, XMO «[08HICMI0» ab0 «cKopiwe» 008ipAe ma mux, Xmo «cKopiwe» abo «308ciMm» He 0oeipAe

“HingE

CoyianbHo-nonimuyHi MARKETING GROUS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



MAWBYTHbOTO

PiBeHb 4,0BipY 4,0 OKpEMUX AepPKABHUX AiAYiB Ta NONITUKIB . YKPAHCbKU
12

Po3noain Bignosigeit Ha NUTaHHA:
OuiHnTb 33 WKanoto Big, 1 Ao 4, piseHb Bawoi A0Bipu A0 HACTYNHUX NONITUKIB Ta Aiavis, ae, 1 -
30BCiM He f0BipAlo, 2 — CKopille He A0BipAlo, 3 — CKopille A0BipAto, 4 — NOBHICTIO AO0BIPAIO.,

N=2400, % banauc
Aosipu*
MpesngeHT Ykpainu B. 3enenceknii N2 17 20 3 -39
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*banaHc 008ipu — Pi3HUUA MiXC YGCMKOK MUX, XMO «[08HICMI0» ab0 «CKopiuwe» 008ipAe ma mux, Xmo «cKopiwe» abo «308ciMm» He 0o8ipAe

CoyianbHo-noaimu4Hi mn“[

Hacmpoi ykpainyis, Ili-s
xeuns, ntomutii, 2021, N=2400



MAWBYTHbOTO

PiBeHb aoBipu A0 OopraHiB BAagm, Aep:KXaBHUX iHCTUTYLUIN, AiaviB Ta . VKPAIHCHKITA
(U B IHCTUTYT
13 NONITUKIB

U HansBuwuii piseHb A,0BipK, cepea 3anpPonoHOBaHUX IHCTUTYLIN, cepea pecnoHAeHTIB 3adikcoBaHO A0 36poiiHuX cun YKpaiHm (K i
Yy ONUTYBAHHAX Y IOTOMY Ta YepBHi 2020 poKy) — 53% pecnoHAaeHTIB NOBHICTIO abo cKopiwe pgosipAtoTb 3CY.

U Tako»k BigHOCHO BUCOKMI4 piBeHb A0BipH, B NOPIBHAHHI 3 iHLULMMM iHCTUTYLiAMM, 3adiKcoBaHO A0 yKpaiHcbKux 3MI Ta MaTpynbHoOI
noAiuii: cyma signosiaei NoBHICTIO Ta CKOpille A0BipAlO cTaHOBUTb 34% Ta 31% BignosigHo.

U Cepep pepaBHUX iIHCTUTYLINA Halibinbl BUCOKUM piBeHb AoBipu y Odicy MNpe3naeHTa, AKMi1 HaBiTb BUNepeaus naprito «Cayra
Hapoay».

U HaltHu»Kumnii piseHb aoBipu 3adikcoBaHo Ao AHTUKOpPYNLiliHOro cyay, AHTMKopynuiiHux opraHis (HABY,CAN), BepxosHoi Pagu
Ta CyAiB B Linomy.

U Cepes okpemux aeprKaBHUX p[iAdiB Ta NoniTMKiB Hanbinbwy posipy 3adikcoBaHo ao MpesupeHta B. 3eneHcbkoro — 12%
pecnoHAeHTIB NOBHICTIO A0BipAloTb Mpe3ngeHTy, we 17% - ckopiwe poBipAoTb (y YepBHi 2020 poKy Ui NOKa3HUKK 6ynun 22% Ta
25% BignosigHo, To6TO piBeHb AoBipu A0 Mpe3upeHTa B. 3en1eHCbLKOro CyTTEBO 3HU3UBCA). 3 NiABULLEHHAM BiKYy pPecnoHAEHTIB
3MEHLUYETbCA KiNbKiCTb TUX, XTO NOBHICTIO a60 cKopile aoBipse Mpe3naeHTy, TaK cepep pecnoHAeHTiB Bikom 18-24 Takux 44%,
Bikom 25-34 poku - 37%, Bikom 35-44 poku — 29%, Bikom 45 pokis Ta crapwe — 23%. PecnoHaeHTH 3 M. KuiB piglue 3a iHWKX
3a3Hauanu, Wo NOBHICTIO ab60 cKopille AoBipAoTb B. 3eneHcbKomy.

U 23% pecnoHaeHTiB noBHicTIo abo cKopilwe gosipatoTb K. boiiko, 25% - . PasymKosy.

U HaitHuKui piBHi goBipu 3adikcoBaHo ao A. LLapis, A. Epmaka Ta [l. LUmurana — cyma Bignosigeit ckopilue Ta NOBHiCTIO A0BipAI0
cTaHoBuTb 10%, 10% Ta 13% BignosigHo.

U Haneuwi aHTUpeiiTMHIM WoA0 piBHA AoBipu 3adikcoaHo y 0. TumoweHko Ta M. MopolweHKa — cyma Bignosigen winkom Ta
ckopiwe HE posipsato ctaHoButb 80% T1a 79% BianosigHO.

CoyianbHo-nonimuyYHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuii, 2021, N=2400
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IHCTUTYT
MAWBYTHbOTO

EPeKTUBHICTb Aep)KaBHUX IHCTUTYTIB Y Pi3HUX HANPAMKaX YKPAIHCHMIA

Po3noain BignoBige Ha NUTaAHHA:
OuiHiTb epeKTUBHICTb AeprKaBHUX iHCcTUTYTIB (Mpe3naeHTa, BepxoBHOI
Papu ta Ypagy/KabiHety MiHicTpis) B HacTynHux obnactax. Ana

OLLiIHKM BUKOPUCTOBYMTE WIKany Big 1 go 10, ae 1 — 308cim
HeedeKTUBHO, 10 - makcumanbHo epeKkTuBHo, N=2400, %*

Hanpamok gianbHocti  MPESUAEHT YPAA (Kabiner
MiHicTpiB B
uinomy)

30BHiLLHA NONITUKA 3,53
3axuCT TepUTopianbHOI 3,45
LiNICHOCTI KpaiHu

BHYTpIiWHA noniTHKa 3,24
CouianbHa cdepa B 3,03
uiziomy

3axuCT iHTepecis 2,87
rpomagaH

MeanyHa chepa B 2,83
uinomy

EKoHOMIKa 2,69
PiBHiCTb BCiX nepes, 2,6

3aKOHOM, BUKOHAHHS
3aKOHiB (BepxoBeHCTBO

npasa)

*BKa3aHi cepeOHi apugpmemuyHi

2,68
2,91

2,64
2,62

2,5

2,58

2,47
2,32

BEPXOBHA
PAOA

2,65
2,9

2,6
2,57

2,45

2,52

2,37
2,27

PecnoHpgeHTHN BKPAM HEFTATUBHO OUIHIOKOTb
EDEKTUBHICTb OCHOBHUX [OEPXABHUX IHCTUTYLIIN
(Mpesnpenta, Ypagy Ta BepxoBHoi Pagu) y Bcix
3anponoHOBaHUX HaNpPAMKaX AiANbHOCTI — HaulBMWA
ouiHka He nepesBuwye 3,53 6anu (ouiHKa edpeKTUBHOCTI
Mpe3unaeHTa WoA0 30BHILLIHbOI NONITUKM).

HecytteBo, ane Bce X b6inbw e¢peKTUBHOK BiaMITUAM
BianbHictb lMpe3npgeHTa no  ycix 3anpPoOnNOHOBAaHUX
HanpPAMKax B Liziomy.

Binbw e¢dexkTMBHOIO, Yy MOPIBHAHHI 3  iHWKUMK
HanpAMKaMM, 3a3Ha4aZn [iANbHICTb WOAO0 «30BHILIHbOI
NONITUKNY, «3aXUCTY TEPUTOPIANbHOI LiNiCHOCTI» Ta
«BHYTPILWHbOI NONITUKM B LiOMYy».

HalHM»Kui  ouiHkm woao e¢eKTUBHOCTI  AiANbHOCTI
3a}ikCcoBaHO Yy HaNpAMKaX «eKOHOMiKa» Ta «PiBHICTb yCix

nepeg 3aKkoHOM/BepPXOBEHCTBO NpaBay.
“HlAe

CoyianbHO-NoAimuYHi MARKFTING GROTS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOTO

BapiaHTK 3abe3neuyeHHA nigBUweHHA ePeKTUBHOCTI AiANbHOCTI BNaaun . VKPAIHCbKMIA
15

Po3noain BignoBsiaeit Ha NUTaAHHA:
LLlo moxke 3a6e3neuntu nigBuieHHA epeKTUBHOCTI AiANbHOCTI Bagu (aKi aii, npuxia akux rpyn)?,
N=2400, %*

e ageconampmm ctep | . o
npodecioHanu pisHux cdep
Mpwuxig cnnbHoOro nigepa 35
MocuneHHs icHYHOYOI LLeHTPaNbHOI BAaAn HOBMMM NpodecioHanamm _ 19
MocuneHHs icHyYOi LEHTPANbHOT BaAM AOCBiAYEHMMM NpodecioHanamm, AKi _ 17
paHiwe 6ynun npu Bhagi
MoBHe nepesaBaHTaXKeHHsA Bnagm - Hosi 061144a B NoniTULI, ane sKi paHiwe _ 16
npawuoBann B rpoOMaaCbKMX OpraHisaLifax
MoBHe Nepe3aBaHTa*KeHHA BaamM - Hosi napTii, yuneHu akux He 6yan B nonituu; _ 12

LifsnbHICTb NeBHUX NOAITUYHMX NapTiK (Aitoumx/icHytoumx) - NapTii, AKi - 7

npautotoTb/abo Bxe NpaLoBaav B NapaameHTi

MoBHe NOBEePHEHHA A0 BNaAM «CTapMX» MONITUKIB - 7

LianbHiCTb NeBHUX NOAITUYHMX NapTi (airoumnx/icHytounx) - itodi napTii, AKi - 5
0 5

BUrPanmM Ha micuesmx Bubopax B BalOMy perioHi

10 15 20 25 30 35 40 45

“HingE

CoyianbHo-nonimuyHi MARKETING GROUS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400

*Cyma sidnosideli He dopieHtoe 100%, mak AK pecrioHOeHmMu mozau obpamu Oekinbka eapiaHmie 8idnosioi



4. ENEKTOPAJIbHI HACTPOI.

16

Po3nogpgin Bignosiageit Ha NUTaHHA:
Yu notpibHo y 2021 poui npoBecTn no3ayeprosi
Bu60opu o BepxoBHoi Pagu Ta no3aueprosi Bub6opum
Mpe3sunaeHTa YKpaiHn?, N=2400, %

60

54

50

40
30

20

9 3

Baxkko Bignosictu

10

Tak Hi
m No3aueprosi Bu6opun ao BepxosHoi Pagu

m Mo3aueprosi Bu6opum MNpesngeHTa

OuiHKa HeobXxigHOCTIi Nno3aueprosmx BMbopis

YKPAIHCbKIWI
(Ul |HCTUTYT
MAWBYTHbOTO

binbwe nonoBuHM pecnoHAaeHTiB (54%) BigmiyaloTb, WO
NOTPIEHO MPOBECTU MO3AYEPIOBI BUBOPU OO BEPXOBHOI
PAOU y 2021poui. 3 niaBuweHHAM BiKy pPeCnOHAEHTIB, 3POCTaE
KiNbKiCTb TUX, XTO BBa)Ka€ 3a NOTPibHe NpoBeAeHHA NO3a4yeproBux
Bubopis fo BepxoBHOi Paau, TaK cepea, pecnoHAeHTIiB Bikom 18-24
POKMU Taknx 45%, Bikom 25-34 poku —48%, Bikom 35-44 pokun —49%,
BiKom 45-54 poku — 57%, Bikom 55 pokiBs Ta cTapie — 60%.

46% onutaHuMx 3asHauunam, wo [OTPIBHO T[IPOBECTU
NO3AYEPIoBl BUBOPU TMPESUAEHTA vy 2021 poui. 3
NigBULLLEHHAM BiKYy pPeCcrnoHAEHTIB, CYTTEBO 3POCTAE Ki/IbKIiCTb THUX,
XTO BBa)a€ 3a NOTPibHe npoBegeHHA nNo3ayeproBux BUOOpPIB
Mpe3npeHTa, Tak cepepn pecnoHAEHTIB BiKom 18-24 poKM TaKux
29%, Bikom 25-34 poku — 38%, Bikom 35-44 poku — 45%, Bikom 45-
54 poku — 48%, Bikom 55 pokiB Ta ctapwe — 53%.

PecnoHgeHTH 3i Cxoay yacTiwe 3a iHWKUX BigMmiyanu, wo noTpibHo
npoBectM nos3adveprosi BubGopu i po BepxoBHoi Pagwn, i
Mpe3naeHTa; pecnoHaeHTn 3 m. KuiB HagaBanu nopgibHi Bignosigi

pigwe 3a iHWKXX.
e

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400
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AK6u BMGOpM [pesupaeHTa BiAbGyAuca Hanbamkuvoi Hegini, 18,4%
pecnoHgeHTis NIATPUMAJIN b B. 3EJIEHCbKOIO AK KAHAUAOATA Y
MNPE3SUAEHTU, peutuHr B. 3eneHcbKoro 3HM3uscA, y yepBHi 2020 poKy
oro KaHaupatypy y [Mpe3sumpgeHtn 6bynamu rortosi nigtpumatn 29,2%
OMUTaHMUX.

11,4% pecnoHpaeHTIiB rotoBi niaTpumatu Ha nocapy MpesunaeHta M.
MopoweHKo, 9,5% - KO. BoiKo (cepep, ycix pecnoHaeHTiB).

3adikcoBaHO CYTTEBY BiAMIHHICTb NIATPMMKM KaHAUAATIB-nipepis B
3a/1eXKHOCTi BiA BiKY pecnoHAeHTiB Ta perioHiB NPOXXMBAHHA, AaHi
npeacTaBAeHi y Tabanuax HUKue:

Kanaunpat/Bik 18-24 25-34 35-44 45-54 55+
3eneHcbKuu B. 33% 26% 18% 14% 14%
MopoweHko . 10% 7% 13% 15% 11%
boiiko 1O. 3% 7% 6% 9% 14%

Kanaupat/Perion NiBHiu LUeHtp Cxig 3axig MisaeHb Kuis

3eneHcbKkui B. 22% 16% 18% 17% 22% 16%
MopoweHko M. 12% 11% 6% 18% 6% 15%
Bowko 0. 9% 6% 20% 1,5% 13% 5,5%

IHCTUTYT
MAWBYTHbOTO

PeiATuHr KaHanaatis y NMpesnpentn (1) ViPAIHCHKMIA

Po3nogin Bignosiaeit Ha NnUTaHHA:
AK6mM Bn60pMU MNMpesnaeHTa Bigdbynnca Hambankuoi
HeAini, To 3a Koro 3 uux KaHamAaatis Bu 6
nporonocysanu?, N=2400, %

3eneHcokunii Bonoavmnp I 18,4
MopoweHko lMeTpo Y 11,4
Bounko HOpin 9,5
Tumowerko Onia [ 7,5
Cmewko Irop @ 5,0
Meageauyk Biktop il 4,4
poiicmaH Bonoanmvp Il 2,9
Pasymkos [imvtpo [l 2,8
Wapin AHatonin |l 2,6
onueHko AHatonin [ 1,8
Knunuko Bonoavmunp Jjj 1,0

IHwvin I 3,5
3incysas 6u 6toneteHt Il 2,3

He niwos 6u Ha snbopv N 8,3

BarkKo Bignosictn 17,3
Biamosa signosictv  J 1,2

,0 5,0 10,0 15,0 20,0



IHCTUTYT
MAWBYTHbOTO

PeiiTMHr KaHaunAaaTie y NMpesnpenTu (2) YKPAIHCHKIIA

18

Po3nogin sBignosiaeit Ha NnUTaHHA:
AK6M BU60OpU MpesunaeHTa Bigbynuca HanbamKuoi Heaini, TO 3a KOro 3 UMX KaHauaaTtie Bu 6
nporonocysanu?, N=1756 (cepea, Tux, XTo NnpuinHAB 61 y4yacTb y BUbopax Ta BUSHauuBCA 3
Bubopom), %

3e/ieHcbkuii Bonogumnp e 25,2
MopouweHko lNeTpo GG 15,6
Boiiko Opiii I 13,0
TumowleHko Onia s 10,2
Cmvelko Irop GGG 6,9
Meggeauyk Biktop NN 6,0
poricmaH Bonogumvp N 4,0
Pasymkos iImntpo N 3,8
LLapivt AHaTonin N 3,6
[puueHko AHatoniv [ 2,4
Kanyko Bonogumnp 1 1,4
[HWvA S 4,8
3incysaB 6u 6ioneteHs N 3,1

0,0 5,0 10,0 15,0 20,0 25,0 30,0
CoyianbHo-nonimuyHi lﬂﬂﬁ!

Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400
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Po3nogin sBignosiaeit Ha NnUTaHHA:

AHTUPEUTUHT KaHauaaTiB y Mpe3naeHTH

3a AKoro KaHauparta y Npe3suaeHTtu, Bu 6 HE
Nporonocysanu 3a }xoaHux ymos?, N=2400, %

Mopowerko MeTpo PG 24,8

3eneHcbKunii Bonogyummp
Mepageauyk BikTop
Bownko HOpin
TumoweHkKo KOnin
Knunuko Bonogymup
LLlapin AHaTonin
lpoiicmaH Bonoanmup
MpuueHKo AHaToNin
Cmewko Irop
Pasymkos Amutpo
IHWWnM

BarkKo Bignosictu

I 17,8

I 10,3
I 9,0
N 6,5
B 5,5

BN 25

12

105

| 0,3

1 0,2

w18

0,0 5,0 10,0 15,0

19,6

20,0

25,0

30,0

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

24,8% pecnoHgeHtiB 3A JOAHUX YMOB HE
NMPOIrONNOCYBAJIX b 3A M. MOPOLUEHKA, 17,8% - 3a B.
3eneHcbkoro, 10,3% - 3a B. MegBeguykKa.

AHTUpenTUHr B. 3eneHcbKoro 36inblMBCA Yy NOPIBHAHHI 3
ONUTYBaHHAM Yy YyepBHi 2020 poKy.

HaitHumKunia aHTupeirTuHr 3adikcosaHo ao Al. Pasymkosa
Ta |. CmewwKo.

“HingE

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



PeirTUHT napriii Ao BepxosHoi Pagu (1)

20

AK6un BMbopu Ao BepxoBHOi Pagu Biabynuca Haibaunkuoi Hegini,
15,8% pecnoHpeHTiB cepep, ycix [ATPUMANIN B NAPTIHO
«OMNO3ULINHA NNAT®POPMA - «3A XUTTA»», 13,1% - napriio
«Cnyra Hapoay», 11,8%
«BaTbKIBLMHY».

- «EBpPOMNENCbKY conipgapHicTb», 8,6% -

PeiiTuHr naprii «Cnyra Hapoay» CyTTEBO 3HM3UBCA, Y YepBHi 2020
POKy uto naprito 6yam rotosi nigTpyumartn 27,1% onutaHux.

3a¢ikcoBaHO CyTTEBY BiAMIHHICTb NIATPMMKM napTin-nigepis B
3aN1eXKHOCTi Bif, BiKy peCcnoHAEeHTIB Ta perioHiB NpoXKMBaHHA, AaHi
npeAacTaBaeHi y Tabnanuax Huxye:

KaHaupat/Bik 18-24 25-34 35-44 45-54 55+
On3xX 5,6% 9,9%  11,1% 14,4% 23,9%
Cnyra Hapoay 22,3% 18,9% 11,5% 11,1% 10,1%
€eC 12,7% 8,5%  11,8% 14,9% 11,8%
Kanaupat/ NisHiu UeHtp Cxig 3axig MiBaeHbp Kwuis
PerioH

On3X 12,8% 9,3% 31,8% 4,2% 23,7% 10,4%
CnyraHapogy 15,0% 10,2% 13,3% 11,6% 18,1% 9,3%
€C 12,5% 11,5% 6,6% 17,8% 6,6% 16,4%

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO
Po3nogin Bignosigei Ha NUTaHHA:

AK6uM BMbOpU fo BepxosBHoi Pagu Biabynuca
HanbAMKyYOi Hegini, 3a AKy napTito Bu 6
nporonocysanu?, N=2400, %

OnosuuiitHa naatdopma 3a KuTTA... I 15,8

Cnyra Hapoay (KopHieHKko O.) 13,1
€BponencbKa CoNiAAPHICTL... I 11,8
BaTtbkiBwmMHa (TmoweHKo H0.) 8,6
CunaiYectb (Cmewkol.) Il 4,6
Mapria A. Wapia (Wapin A.) s 3,3

YKpaiHcbKa cTpaTeria FpoicmaHa... [l 2,7

lpomagaHcbka nosuuis (MpuueHko A.) M 2,3
PagukanbHa naptisa O. lawkKa (/lawko... Ml 1,5
fonoc (Pyank K.) 1MW 1,4
Csobopa (Tarhmbok 0.) M 1,1
YOAP (KnnukoB.) 1 1,0
3a manbyTtHe (Mannusl.) M 1,0

MNepemora Manbyescbkoro... M 0,9
Mpono3suuis (naptis mepis) (dPinaTos... | 0,3
Bl 15
2,1
He niwos 6 Ha Bnbopy IS 8,0
Barkko Bignosictu 18,0
Biamosa BignosictTv | 0,9

IHWa

3incysaB 6 6toneTeHb

0,0 2,0 40 6,0 8,0 10,0 12,0 14,0 16,0 18,0 20,0

“HingE

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOTO

PeiATuHr napTin Ao BepxosHoi Pagu (2) YKPAIHCHKU

21

Po3nopgin Bignosiaeit Ha NnUTaHHA:
AK6uM BU60OpPU fo BepxoBHoi Paau Biabynuca Hanbamkuoi Hegini, 3a AKy naprito Bu 6um
nporonocysanu?, N=1753 (cepea TuX, XTO NpUnHAB 61 y4yacTb y BUbOpax Ta BUSHAUUBCA 3
Bubopom), %

OnosuuiiiHa nnatpopma 3a *xutra (boliko H0., Measeauyk...
Cnyra Hapogy (KopHieHko O.) . 18,0
€Bponencbka conigapHicTtb (Mopowenko I.) NN 16,1
BaTbKiBWwMHa (Tumowerko 10.) NN 11,8
CunaiYectb (Cmewko 1) NN 6,3
MapTia A. Wapis (Wapin A.) N 4,5
YKpaiHcbKa cTpaTeria MpoiicmaHa (Mpoiicman B.) N 3,7
MpomagsaHcbKa nosmuia (Mpuuerko A.) N 3,1
PagukanbHa naptia O. Nlawka (Nawko O.) N 2,1
lonoc (Pyouk K.) [ 1,9
Csobogaa (Tarnnbok 0.) W 1,5
YOAP (Knwuko B.) [ 1,4
3a manbyTtHe (Manunua l.) N 14
Mepemora Manb4yeBcbkoro (ManbyeBcbkuii A.) N 1,3
Mponosuuia (napTia mepis) (Pinatos b., CeHkesny O.,... H05
Hwa N 2,0

3incyBaB 6 6toneteHb 2,5
0,0 5,0 10,0 15,0 20,0 25,0

“HingE

CoyianbHo-nonimuyHi MARKETING ZROU®
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400

21,7



AHTUpPENTUHT NapTin ao BepxosHoi Paau
22

Po3nogin Bignosiaeit Ha NnUTaHHA:
3a AKy nonituuHy cuny, Bu 61 HE nporonocysanu 3a }ogHux ymos?,
N=2400, %

€sponelicbKa conigapHicTb (MopoweHKo... GGG 22,0
OnosuuinHa nnatpopma 3a KUTTA... I 17,8
Cnyra Hapogy (KopHieHko O.) GG 15,6
baTbkiBwuHa (TumoweHko 10.)  EEG—— 7,9
YOAP (Knvuko B.)  mmmm 3,0
Naptia A. Wapia (LWapinA.) mm 2,5
PagukanbHa naptis O. /lawka (1awko O.) WM 2,3
Csoboga (TarHnbok 0.) M 1,3
lonoc (Pyank K.) M 1,0
3a manbytHe (Mannusl.) MW 0,8
YKpaiHCbKa cTpaTteria l[poncmana... 1 0,5
MNepemora lManbyescbkoro...1 0,4
MpomagAaHcbKa no3uuis (MpuueHko A.) 1 0,4
Mponosuuis (naptis mepis) (Pinatos b.,... | 0,3
Cwna i Yectb (Cmewro I.) 10,3
lHwa M 1,0

BarkKo Bignosictn 22,9

0,0 5,0 10,0 15,0 20,0 25,0

YKPAIHCbKIWI
(Ul |HCTUTYT
MAWBYTHbOTO

22% pecnoHgeHTiB 3A XXOOQHUX YMOB HE
NPOro/10CYBANA B 3A NAPTIO
«EBPOMENUCbKA CONIAAPHICTb», 17,8% -

3a «Ono3uuinHy nnarpopmy - «3a
Mutra»», 15,6% - 3a naprito «Cnyra
Hapoay».

“HingE

CoyianbHo-nonimuyHi MARKETING ZROU®
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



5. KOPYNuIA.

. YKPATHCbKWIA
U™ IHC'[IATYT
23 OuiHKa edpeKTUBHOCTI AeprKaBHUX iHCTUTYTIB/opraHiB y 60poTbbi 3 Kopynuielo MAVIBYTHEOTO

Po3noain Bignosigeit Ha NUTaHHA:
Hackinbku edpeKTUBHI HacTynHi gepaBHi iHcTUTYTH/OpraHn y 60poTb6i 3
Kopynuiew?, N=2400, %

lpomagaHu 15 30 19 28 8
lpomagacbki opradisauii | 8 31 19 31 11
MpesnaeHt | 7 16 20 52 5
MBC — MiHicTepcTBO BHYTpiWHix cnpas 3 13 23 54 7
Cyzy 2 9 23 60 6
AHTUKOpYNUiiHi opraHun (HABY, CAM) 2 8 20 62 8
Odic leHepanbHoro Mpokypopa 2 6 20 62 10
AHTuKOpynuiHuincyn, 2 6 20 64 8
BepxosHa Paga 1 10 23 61 5
0 10 20 30 40 50 60 70 8 90 100
Uinkom edpeKTuBHI CKopiwe edpeKTUBHI Ckopiwe HEedeKTUBHI
3oBcim HEedeKTUBHI BakKo BignosicTtu

Haitbinbw edektTMBHi wWoapo 6opoTbbu 3
KOPYMNUi€lo, Ha AYMKY PeCnoHAEHTIB,
6esnocepegHbo (POMALAHN YKPATHU TA
FPOMA/CBKI OPTAHI3ALIT — cyma
Bignosigen ULinKom Ta ckopiwe epeKTUBHI
45% Ta 39% BignosigHo.

Cepea AepaBHUX iHCTUTYTIB  6inbl
edpekTMBHMUMM 3a3Haumnu lMpe3unpeHTta Ta
MBC - cyma BignoBigeu LiNKOM Ta CKopilie
edeKTuBHI 23% Ta 16% BignoBigHo.

IHWi 3anponoHOBaHi Aep’KaBHi iIHCTUTYTU
Ta opraHuM 3a3Haumnm AK HEedeKTuBHI
woao 60poTbbu 3 KOpynuieto.

3 nigBuwWeEHHAM BiKY pPeCcnoHAEHTIB,
3pPOCTAaE KiNbKiCTb TUX, XTO OLIHIOE
HeedeKTMBHO 60poTbby 3 Kopynui€to
WOoAO YCiX 3anpoOnOHOBAHUX AepXKaBHUX
iHCTUTYTIB Ta OpPraHis.

CoyianbHO-NoAimuYHi ]Lml 'Ln EOL[W

Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400
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Po3noain Bignosiaeu Ha NUTaHHA:
De, Ha Baw nornapg, 3HaxoauUTbcA Habinblue KopynuioHepis?,
N=2400, %*

Bepxosra Pana N 38

Odic Mpesnpenta Y 23
MBC — Minictepctso sHyTpiwrix cnpas [ NN 20
Ooic freHepansHoro Npokypopa [ 17
HABY - HauioHanbHe antukopynuiiine 6iopo  [[ININIENGEG 16
Micuesiopratm enazv [N 15
Auturopynuivnviicys GGG 15
CBY - Cnyx6a 6e3nekv Yrpainv  [[INNNEGG 15
CAN - CneujanisoaHa aHtukopynuiviHa... [ NG 9
HA3K - HauioHanbHe arenTctso 3 nuTaHb... [ 6
OBP - NlepkasHe 6topo poscnigysavs [ 5

Hwe [N 4

BarKkKo Bignosictn 16

0 5 10 15 20 25 30 35

*Cyma sidnosioeli He dopisHtoe 100%, mak AK pecnoHOeHMu moaau obpamu 0o 3x sapiaHmie gidnosidi

40

MAWBYTHbOTO

KopynuioHepu y AepaBHUX iHCTUTYTaX Ta opraHax YKPAIHCOKIA

HAMWBINIbLLA KIZIbKICTb KOPYMLIOHEPIB,
Ha AYMKY 38% pecnoHAeHTIB, 3HaX0AUTbCA
Y BEPXOBHIN PALL.

23% onuTaHuX BigMITUAM, WO HaKbinbLia
KiNbKiCTb KOpynuioHepiB 3HaXoauTbCA Y
Odici MNpe3snaeHTta, 20% - y MiHicTrepcTsi
BHYTPIiLLHIX cnpas.

“HingE

CoyianbHo-nonimuyHi MARKETING ZROU®
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOTO

6. MICLLEBA B/1IAAA. . VKPAIHCHKUA

25 PiBeHb A0Bipu A0 micueBoi Bhagm

B uinomy piBeHb A0BipY 40 OpraHiB MicLLeBOi B/1agu BULUIA, HiXK A0 Po3nogain sBignosiaei Ha NUTaHHA:

OpraHiB LLeHTPaNbHOI BAaay. Hackinbku Bu goBipsere micuesiit Bnagi?, N=2400? %

HAUBULLIUA PIBEHb AIOBIPU 3A®IKCOBAHO 10 MICLIEBUX FOJ1IB
(mepiB, ronis OTIl) — cyma Bignosigeit NOBHICTIO Ta cKopilwe MicLesomy ronosi (mepy

AOBipPAIO CTAHOBUTb 48%. ronosi OTT) 22 26 18 25 9

3adikcoBaHO BigMiHHICTb piBHA A0BIPM A0 MiCLL,eBUX OpraHis BAagm
B 3a/1€}KHOCTI Bif, perioHy, AaHi npeacTaBneHi y Tabauui HMxKue:

Micueswuii ronosa, % [enyTaTty Big Baworo okpyry

PerioH MigHiy  Uentp Cxig 3axig MNisgeHb Kuis («CBOEMY» aenyTarty) N 1° = 27 24
lMoBHiCTIO Ta CKopiLle 56 49 49 51 41 39
LOBipAto
Linkom Ta ckopiwe HE 36 39 45 40 51 51
[O0BipAto .o -
Baxcko sionosicmu 8 12 6 9 8 10 ObnacHiit AepaBHIl 9 24 24 32 4l

[lenyTar Big, okpyry, % agmiHicTpauii (O4A)
PerioH MigHiy UeHtp Cxig 3axig T[iBgeHb Kwuis
MoBHiICTIO Ta CKOpiwe 33 40 28 37 33 24
[0BipAIo 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Linkom Ta ckopiwe HE 39 34 47 42 46 44 MoBHicTO poBipAato CKopiwe gosipato
LOBipAt0
BastKo sidnosicmu 28 26 25 21 21 32 Ckopiwe He f0BipAlo ;: 30BCiM He A0BIpAIO

OfA, % Ba)XkKo Bignosictu

PerioH MisHiu  UeHtp Cxig 3axig T[lisgeHb Kwuis
MoBHicTIO Ta CKOpiLe 37 34 36 36 25 24 W
L0BipAto \&m
Lin rfo:v\ Ta ckopiwe HE a7 49 59 54 67 53 @l Mmﬂﬁm[m
[0oBipsto

. . Hacmpoi ykpainyis, lll-s
Baxcko sionosicmu 16 17 5 10 8 23 xeuns, nromuii, 2021, N=2400
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Po3nogin BignoBigei Ha NUTaHHA:
Yui iHTepecu npeacraBase micuesa Bnaga?, N=2400, %

Micuesux enit

iHTEpecu B perioHi

35

HaceneHHs

MicueBoro manoro 6i3Hecy _ 17
HauioHanbHMX NOAITUYHUX NAPTIN - 13
MNpe3ngeHTa - 9
[HWwe . 4

BaxKo BignoBicTu 15

o

5 10 15 20 25 30 35 40

*Cyma sidnosioeli He dopisHtoe 100%, mak AK pecnoHOeHMu moaau obpamu 0o 3x sapiaHmie gidnosidi

IHCTUTYT
MAWBYTHbOTO

IHTepecu, AKi npeacTaBas€e micueBa Bnaja YKPATHCHKITA

35% pecnoHAeHTIB BigMiyaloTb, WO, HA IXHIO AYMKY,
MICLEBA BNIAOA NPEACTABNAE IHTEPECU MICLLEBUX
ENIT — ye Hanbinbw nonynAapHa Bignosigb.

27% onuTaHUX 3a3HauYMAM, WO MmicueBa BAaaa
npeAacTaBnf€e iHTepecun BenuKoro 6i3Hecy, AKUK Mae
iHTepecu B perioHi.

UsepTb pecnoHaeHTiB (26%) 3a3Hauunm, wo MICLIEBA
BNNAOA NPEACTAB/IAE IHTEPECU HACEJNIEHHA, i ue

NO3UTUBHUI NOKA3HMUK LLLOAO OLIHKU MicL,eBOi BAagu.

“HingE

CoyianbHo-nonimuyHi MARKETING ZROU®
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



O6paHi genytaTtn micueBux paa

27

Po3nogin BignoBigeu Ha NUTaAHHA:
Yu 3HaeTe Bu npisBuLle cBOro genyrata micuesoi paau —
Aenyrtarta B MicLLeBMX opraHax Bsiagu Big Baworo okpyry?,
N=2400, %

10 20 30 40 50 60 70 80 90 100

o

mTak mHi

Po3nogin BignoBigeit Ha NUTaHHA:
B YKpaiHi npouwnu micuesi BU6opu 3a BigKpUTUMM cNUCKaMU. AK
Bu BBarKkaere, 6inbLuicTb 06paHux genyrariB — €...?, N=2400, %

€ NpeacTaBHMKM MiCLEBUX eniT, AKi NpoCTo
BMKOPWUCTOBYBA/IN HAa3BY NapTii 414 BUCYHEHHA

Jlrogmn, WwWo Kynuam micua B CNMCKax

€ aKTMBICTaMM NONITUYHUX NAPTIN, Big, AKX
BUCYBanmncA

I
I
I -

Bunagkosi ntogm - 9

BasKKo BignosicTu 16

o
(]

10 15 20 25 30 35 40

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

Nnwe 36% pecnoHaeHTIB 3a3Hauunu, wo 3HAKTb
MPI3BULLIE «CBOIrO» AEMYTATA MICLLEBOI PAAU, 64%
- He 3HatoTb MNIBb genyTtarta. XKiHKK yacTiwe 3a 4YONOBIKiB
Bigmiyanu, wo 3HawoTtb MIb «cBOro» genyrara. PiBeHb
3HAHHA npi3BMWA AenyTaTta 3a/eXXuTb Big TMny
HaceneHoro MNyHKTY, Tak Yy o6nacHux ueHtpax [MIb
AenytaTa 3HaloTb 21% onuTaHMX, Yy iHWKUX MmicTax/cmT —
35%, y cenax — 52%; a TakoX Bia perioHy onUTyBaHHA,
AaHi y Tabauui HMXKue:

PerioH, % MiBHiu LenTtp Cxig 3axig [iBgeHb KwuiB
Tak 36 45 34 42 32 14
Hi 64 55 66 58 68 86

37% pecnoHAEeHTIB 3a3Hauuau, wWo o6paHi 3a
BigKpuTMMM cnUcKamu  binbwictb pgenytaTtie  Ha
micuesux Bubopax € MPEACTABHUKU MICLLEBUX ENIT,
AKI NPOCTO BUKOPUCTOBYBA/IU HA3BY NAPTIT ANA
BUCYHEHHA (pecnoHaeHT 3 m. KuiB HagaBanu uio
BigNOBiAb YacTiwe 3a iHWMX).

22% onuTaHMUX BBaXa€, WO 6inbwictb o06paHMX
AenyTaTiB — ue 1II0AM, AKi KYNUAn micua B CNUCKaX.

“HingE

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



IHCTUTYT
MAWBYTHbOTO

[liesicTb opraHiB Bnaau y perioHi (LeHTpasAbHMUX Ta MicLeBuUXx) VKPAIHCHKITA
28

Po3nogain Bignosiaen Ha NUTaHHA:
Ak Bu BBa)KkaeTe, XT0 6iNbLu Ai€eBUIA Yy BUpPIiLLEHHI NUTaHb B HAaCTYNHUX cdhepax }KUTTA B Balomy perioHi?, N=2400, %*

Codepa Kurra Mpe3sunaeHt BepxosHa Ypaa/ Micuesa Micuesi enitu: micuesui Bennkum
perioHy Papa KabmiH Bnapa 6i3Hec, micuesBi aBTopuUTeTM  HauioHanbHUi 6isHec
pi3Hux chep
EKOHOMIKa perioHy 15 13 16 64 19 7
PUHOK npaui 11 14 19 58 21 10
OcsiTa 13 20 34 54 7 3
OxopoHa 12 15 28 63 8 2
npaBonopAaKy
MeauunHa 14 20 37 53 7 2
IHppacTpyKTypa 13 14 25 69 9 3
(moporu, wkonn,
TOLWO)
KynbTypa 11 14 24 68 8 2
Ekonoria 12 14 26 65 9 4

*Cyma sionosiodeli y cmpouyi He dopisHoe 100%, mak aK pecnoHOeHmu mozau obpamu 0o 3x seapiaHmis 8ionosioi

53% pecnoHaeHTiB Ta 6inbwe MICLLEBY B/IAZY BIAMIYANU AK HAWUBINbLL AIEBY Y BCIX 3AMPOMOHOBAHUX COEPAX YXUTTA Y PETIOHI.

Ypaa/Kabmin 3adikcoBaHM AK ApyrMit No PiBHIO AIEBOCTI MalKe y BCiX 3anponoHOBaHUX cepax XUTTA Yy perioHi, npu ubomy y chepi
€KOHOMIKM perioHy Ta pPUHKY npaui micuesi enitn (micuesuii 6isHec, micuesi nigepu AyMoK i3 pisHux cep) sunepegunu Ypag wopno
BieBOCTI.

\
HaiimeHLWw AieBMM WOA0 Pi3HOMAHITHUX chep KUTTA perioHy 3adiKcoBaHO Be/IMKUM HaLiOHaNbHUIA Bi3Hec. \&mn“[
CoyianbHo-nonimuyHi ARKETING SROUS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



PiBeHb NiaTPMMKM piweHb BAagu (LeHTpanbHOI VS micueBoi)

29
Po3nogin BignoBigei Ha NUTaHHA:
Y 2019-20 pokax 6ynu BunagKu, KOAU LEeHTpasibHa
BNaga i micueBa Bnaga npunMmanu cynepeynmsi
pilweHHA. AKLWO TaKe CTaHeTbCA Y BallomMmy
HaceneHOMY NYHKTI, Yni piweHHA Bu bygete
BBa)KaTW BUNPaBAAHUMM Ta 6inblu NPaBUIbHUMKU?,
N=2400, %

60 55

50

40

30 24

20

13
) . :
; L
3anexutb Big  MicueBoi Hi ogHux, Hi  LleHTpanbHOI

cutyauii BNaau iHWKX BNaau

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

binbwe nonoBuMHM pecnoHpeHTiB (55%) 3asHauuaM, wWwo y
BUNAAKax, KOMU LEeHTpasbHA Ta micueBa Bnaau 6yaytb npunmatm
cynepeuyauBi pilleHHA, NPaBUAbHICTb UMUX pilleHb BOHM 6yayTb
ouiHtosatv B 3AJIEXXHOCTI Bl KOXXHOI OKPEMOI CUTYALLIL.

Maitxke uBepTb (24%) onuTaHUX NpPaBUIbHUMM ByAyTb BBaXKaTH
pileHHA micueBoi Bnagu, inwe 8% - pilleHHA LeHTPabHOI BaAM.

13% pecnoHAeHTIB BiaMiualoTb, WO YKOAHI pilueHHA He 6yayTb
BBaXXaTu NPaBUIbHUMM - Hi LLeHTPANbHOI BiagM, Hi MicL,eBoi.

Bu3HaueHHA NPaBUAbHOCTI pilleHHA UeHTpanbHOi abo micuesoi
BNaAWn 3aNeXuUTb Bif, perioHy NPOXKMBAHHA PECnOHAEHTIB, TaK
onutaHi y M. K1iB yacTiwe 3a iHWKX 3a3Ha4Yanu, Wo NpPasuibHUMHU
6yayTb BBaXKaTU pilLeHHA LEHTPanbHOI Bnagu — 29% npotu 8%
3arazibHOro NOKasHMKa.

lNpasunvHe NisHiu LUeHntp Cxig 3axig MNiBgeHb Kuis

piweHHsA
3anexkuTb Big, 445% 63,5% 59,9% 55,4% 53,2% 44,3%
cuTyauii
Micuesoi Bnagu 28,0% 22,0% 22,3% 27,2% 24,9% 13,7%
Hi ogHUX, Hi 15,3% 11,1% 12,7% 12,7% 15,0% 13,1%
iHLWINX
LleHTpanbHOI 12,1% 3% 5,1% 4,6% 6,9% 29,0%
B/lagu

Tl

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



7. 3EMEJIbHI MUTAHHA.

30

Po3nogin Bignosigeit Ha NUTaHHA:
Yu maeTte Bu y BnacHoOCTi 3emenbHy AinaHKy (naii) — He

npubyauHKoBa 3emns, Ta He gada/ropoa?, N=2400, %*
66,0

70,0

60,0

50,0

40,0

30,0

23,5
100 1]
10,0
—

0,0

12,5

Hi, Hi A, Hi YyneHn MoEi
POAVHU HE MAEMO NaiB

TaK, mato BnacHuiA namn TaK, YNeHn MOEi poaAnHU

MatoTb namn

*Cyma sionosideli He dopisHioe 100%, Mak K pecrnoHOeHmMu Mmoaau obpamu 2 8ionosidi « Tak»

Po3nogpgin Bignosiageit Ha NUTaHHA:
AKwo Bam Hagiae npono3uuia npogaTtu 3emenbHy
BINAHKY CiNbCbKOrocnoaapcbKoro npmMsHayeHHs, To Bu?,
N=824 (BnacHuKu nais), %

Hi s akomy pasi we Gyay npogoear [ 59
Moaymato npo npoaa, ane He 6yay _ 22
nocniwaTu
byay TOpryBaTtuca - 3a/1€KnTb Bif, LLiHW - 10

Mpoaam 6e3 KonnBaHb . 3

He 3nato/ Baxko signosicrn [l 6

0 10 20 30 40 50 60 70

Mai y BaacHocti. Hamipu npoaatu BracHUM naim

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

23,5% pecnoHAgeHTiB 3a3Hauwnu, wo MAKTbh BNIACHUHA
MAM, we 12,5% - maloTb naii Yy poauHi, 66% ONMUTAHUX HE
MAKTb T[AIB. PecnoHgeHTM 3 cin Habarato uyacriwe
BigMiyanu, WO MalTb BAACHMK nau, abo uneHu iXHbOI
poAUHK MaloTb Nan.

3 NiABULEHHAM BiKYy PeCnoOHAEHTIB 3POCTAE Ki/NbKiCTb TUX,
XTO Ma€ BAacHuMiA nail. PecnoHpeHTn 3 LleHTpy Ta 3axoay
yacriwe 3a iHWWUX 3a3Hayanu, WO MalTb Nai, BianoBigHO
onuTaHi y M. KuiB pigwe 3a iHWKNX HagaBanu gaHy BignoBiab.

59% pecnoHpeHTiB Haronocunu, wo HI B AKOMY PA3I HE
BYAYTb MPOAABATU CBIN MAMN, aKkwo Haaiige nponosuuis
WOoAO KyniBai iXHbOro naw. 22% - rotosi Noaymatu npo
npogax, ane He 6yaytb nocniwatn, 10% - 6yayTb
TOPryBaTMCA Ta 3Ba)KaTU Ha LiHY, Ta avwe 3% pecnoHAeHTIB
rOTOBI MPOAATU MNAM BE3 }KOAHUX KOZIMBAHb.

PecnoHpgeHTM 3 cin 1a LeHTpy YacTiwe 3a iHWKUX 3a3Havyanw,
O B }XOAHOMY pa3i He 6yayTb NpoAaBaTH CBilA Naid, ONUTaHI
3 obnacHux ueHtpiB Ta M. KuiB uacrtiwe Bigmivanm, wo
noaymaloTb Npo Npoaa)K, ajne nocniwartn He 6yaytb a6o

6yAyTb 3BaXKaTu Ha LiiHY Ta TOpPryBaTuUCA.
Silnes

MARKETING GROUP

CoyianbHo-nonimuyHi
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



Hamipu npnabatn nan. CnpaBeasamsa uiHa 3a 1 rekrap 3emni

31
Po3nogin Bignosigei Ha NUTaHHA:
Yu xoTinmn 6 Bu npupgbat 3emnio CinbCbKOrocnoaapcbKoro
nNpuU3HayeHHsA (Yy>Kuit nain)?, N=2400, %

80 68
70
60
50
40
20 26
- 1N
10

0

Tak Hi Ba)XKo Bignosictu
Po3nogain Bignosiaeit Ha NUTaAHHA:
fikoto Bu BBaXKkaeTe cnpaseanusy UiHy Ha 1 ra (rektap) semni
CiNbCbKOrocnoAapcbKoro NpM3Ha4YeHHA B BalLOMY PEerioHi?

Al He po3yMmilocA Ha LLbOMY NUTAHHI Ta HE MOXKY BKa3aTu 78%
cnpaseanmsy UiHy 3a 1ra
MoKy BKa3aTtu cnpaseanumsy UiHy 3a 1 ra 22%

Cnpasednusi yiHu 3a 1 2a, Kinokicmo Cnpasednusi yiHu 3a 1 2a, Kinokicmo

AKI eKa3yeanu: AKI eKa3yeanu:

1 000 rpH. Ta meHLwe 18 50 001 - 99 999 rpH. 46
1 001-4 999 rpH. 15 100 000 rpH. 58
5 000-9 999 rpH. 17 100 001 - 199 999 rpH. 37
10 000 rpH. 24 200 000 - 299 999 rpH. 49
10 000 - 24 999 rpH. 24 300 000 - 499 999 rpH. 44
25 000-29 999 rpH. 17 500 000 - 999 999 rpH. 27
30 000 - 49 999 rpH 35 1 000 000 rpH. 17
50 000 rpH. 47 Binbwe 1 mAH. rpH. 44

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

KokeH ueTBepTUiA pecnoHAeHT (26%) 3a3Hauwms,
wo XOTIB BU NPUAOBATU 3EMJTIIO
CINbCbKOIoCrnoaAPCbKOIo nMPU3HAYEHHA,

AKWoO 6yae Taka MOXAUBICTb, 68% - HE MAIKOTb
BAXAHHA NPUABATU 3EM/IIO c/r
NPUIHAYEHHA.

PecnoHpeHTH Bikom 25-34 poKM Ta onuTaHi 3
ientpy Ta MiBAHA yacTiwe 3a iHWKX 3a3HayYanu,
Wwo xotinm 6 npupbatm naii. PecnoHaeHTH, AKi
MaloTb BNAAaCHUIA Nau, abo nan y pogmHi, yacriwe
3a3Hayvyanm, Wo xotinm 6 we npuabatu semnto c/r
NpU3HaUYeHHA, AKLWO byae TaKa MOXKAUBICTb.

MNepeBa)kHa binbwicTtb pecnoHpeHTiB (78%) He
3MOIIN BKAa3aTu, AKYy came uiHy 3a 1 ra 3emni
BOHM BBAXKalOTb CNpaBea/IMBOIO.

22% onNUTaHUX BKasanu cnpaBegsiMBy, Ha iIXHIO
OYMKY, BapTicTb 1 ra 3emni, npu ubomy BapTo
3a3Ha4YUTH, WO 3aNpPONOHOBAHI LiHM — AyXKe
po3biraioTbca, AeTanbHi AaHi npeacTaBneHi y

Tabnuu,i.
W
“THAGE

CoyianbHO-NoAimuYHi MARKFTING GROTS
Hacmpoi ykpainyis, lll-a
xeuns, ntomuti, 2021, N=2400



MoXnusi 3MiHM CTaBOK OpeHAM NicNA 3anyCKy PUHKY 3eMAi

32

Po3nogin sBignosiaeit Ha NnUTaHHA:
3anycK pUHKY 3eM/li 3MiHUTb UM Hi CTAaBKY OpeHAMU NaiB B
YKpaiHi?, N=2400, %

BaxKo Bignosictu 27

0 10 20 30 40 50

Po3nogpgin Bignosigeit Ha NUTaHHA:
AKWO 3MiHUTb CTaBKY OpeHAM NaiB, To AK came?, N=1205 (cepegs,
TUX, XTO BBAXKaE, L0 3MiHUTb), %

LliHa/cTaBka opeHam icToTHO 3pocTe _ 51
LliHa/cTaBKa opeHAam 3pocCTe, ane He CUNbHO _ 26

LliHa/cTaBKa opeHam ByayTb NOCTYNOBO

nana i ’

LiHa/cTaBka opeHan ayxe cunbHo snagyts [ 5

BaKo Bignosictu - 11

0 10 20 30 40 50

YKPAIHCbKIWI
(Ul |HCTUTYT
MAWBYTHbOTO

50% pecnoHAEeHTIB BigMi4aloTb, WO 3aNyCK PUHKY
3semni 3SMIHUTb CTABKY OPEHAMU NAIB B YKPATHI
(yactiwe 3a iHWwWMX Ul BignNoBiAb Hagasanu
pecnoHgeHTH 3i Cxopay).

23% onUTaHUX 3a3Ha4YUAN, WO 3aNyCK PUHKY 3emni HE
3MIHUTb CTABKY OPEHAM NAIB, 27% - He 3mornu

HaAaTv BiANOBIAb HA AaHe 3aNUTaHHA.

LLIHA/CTABKA OPEHAW MAIB ICTOTHO 3POCTE -
Haronouwye 51% pecnoHAEHTIB 3 TUX, XTO BBAXAE, LUO
3anNyCK PUHKY 3eMAi 3MiHUTb CTaBKy OpeHAM naiB,
pecnoHaeHTn 3i Cxogy Ta LleHTpy yvacriwe 3a iHWwMX
HajaBanu pgaHy BiaAnNoBiab.

LLle 26% onuTaHUX BigMiua€, WO LiHa/cTaBKa opeHau
3pocTe, ane He CYTTEBO, pecnoHAaeHTM 3 M. KuiB Ta
MiBHOuI yacTiwe 3a iHWKUX HaAaBaNU TaKy BiANOBIAb.
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8. KOPOHABIPYC COVID-19 TA BAKUUHALJA.

CnpunHATTA KOopoHasipycy Covid-19

Po3nogin BignoBige Ha NUTaAHHA:
KopoHasipyc Covid-19 ue...?, N=2400, %

34/

PeanbHa
cepiiosHa
XBopoba, AKa
CTaHOBMUTb
CepirosHy
Hebe3neky ana
BCiX

3 4
]

Hebe3sneyHa Lle 3BuyaitHe KopoHasipycy Baxko Bignosictu
XBOpPOOa, ane 3axBOPHOBAHHA HA B3arasi He iCHYe

noro Hebesneka KWTanT

nepebinblieHa rpuny/TPBI

YKPAIHCbKIWI
(Ul |HCTUTYT
MAWBYTHbOTO

41% pecnoHAEeHTIB BiAMIYaIOTb, WO KOPOHaBipyc
Covid-19 — LIE PEA/IbHA CEPMO3HA XBOPOBA, AKA
CTAHOBUTb CEPMO3HY HEBE3NEKY AN BCIX. ¥KiHku
yacTiwe 3a 4YONOBIKiIB Hagasanu AaHy Bignosiab,
TAKOX L0 BignoBigb 4acTie obupanu pecnoHAeHTU
BiKom 45 pokKiB Ta cTaplue.

37% onuTaHUX 3a3Ha4aE, Wo KopoHasipyc Covid-19 —
Hebe3neyHa xBopoba, ane Woro Hebe3sneka
nepebinbweHa, 15% pecnoHAEeHTIB BBa)Ka€, WO
KOPOHaBipyC — Le 3BMYaiiHe 3aXBOPHOBAHHA HA KLWITaNT
rpuny/TPBl (4onoBiku uvactiwe 3a KIHOK Hapgasanu
[aHYy BiAnNoBiAb, TaKOX LI BignoBigb u4acTiwe
obupanu pecnoHgeHTU Bikom 18-34 poKu).

Nlnwe 3% onuTaHuX BigMIYa€E, WO KOPOHaBIpycy
B3arasii He iCHYE.
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Hamipu wopao BakuyuHauii Big KopoHasipycy Covid-19

Po3nogin sBignosiaeit Ha NnUTaHHA:

AKwWwo 3aBTpa Bam 3anponoHyloTb 3p0bUTH LWenneHHs Big,
KopoHasipycy Covid-19 ogHieto 3 cepTudikoBaHMX BaKLUH,

Bu...?, N=2400? %

8 9
3pobute 3pobute 3pobute
WenneHHn WENIEHHA, afe  WENNeHHs, AKLLO
He3BarKkatoum Hi Ha byaete BOHO byze
o BpaxoByBaTH 6€e3KOLWTOBHMM
KpaiHy
NOXOAYKEHHA
BaKLMHM

Bigmosuteca He
po3aymyroumn

Biaknapete
pilleHHA Ha NoTim

YKPAIHCbKIWI
(Ul |HCTUTYT
MAWBYTHbOTO

44% pecnoHAeHTIB 3a3Hayunm, wo
BIAMOBATLCA BIA, BAKLMHALLII HE
PO3AYMYHO4YU, AaKwo 3aBTpa iMm 3anponoHYHOTb
3pobutn wenneHHa Bia KopoHasipycy Covid-19
OAHi€lo 3 cepTndikoBaHUX BaKUMH. Pigwe 3a iHWKx
AaHy BignoBsiab Hapgasanu pecnoHAaeHTU 3 m. Kuis
Ta pecnoHAEHTU BiKOom 55 poKiB Ta cTaplue.

Jlnwe 8% TOTOBI 3POBUTU LWIENNEHHA
HE3BAXAKYU HI HA LLO, 18% - rotosi 3pobutn,
ane 6yayTb BpaxoByBaTM KpaiHy NOXOAKEHHA
BaKUUHU, 9% - roToBi 3po6UTU, AKLWO BaKUUHaLiA
6yae 6e3KOoLWTOBHOIO.

KoxkeH n’atuii pecnoHpgeHT (21%) sigmitus, wo
pilleHHA Woa0 BaKuMHaUIi BigKnage Ha NoTim.
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Po3nogin Bignosiaeit Ha NUTaHHA:
flka BakuuHa Big, KopoHasipycy Covid-19 Buknukae y Bac
6inbwy posipy?, N=2400, %

AmepUrKaHCbKO-HiMmeLbKa _ 175
(Phizer/BioN Tech) !
Pociricbka (CynyTHUK V) _ 12,0
AmepurKaHcbka (Moderna) 11,0
AHrNiNCbKO-WBEACbKa
(AstraZeneca-Oxford) - 8,5
KuTaicbka (Sinovak) . 3,0

IHwa I 1,0

ogHa -6,0
sao sianosicrs | <10

0,0 5,0 10,0 15,0 20,0 25,0 30,0 35,0 40,0 45,0

YKPAIHCBKUIA
(Ul |HCTUTYT
MAWBYTHbOTO

41% pecnoHpeHtis HE 3MOI/IM BU3SHAYUTUCA 3
BIANOBIAAK, AKa BaKUMHA BUKAMKAE Y HUX 6inbuy

BOBipy.

17,5% pecnoHpgeHTiB BigmiTuan, wo GI/IbLLY JOBIPY V
HUX BUK/TUKAE AMEPUKAHCbKO-HIMELIbKA
BAKLMHA (PHIZER/BION TECH), 12% - PociiicbKa
BakuuHa (CynyTHuK V), 11% - AMepuKaHCbKa BaKLMHa
(Moderna).

binbwy  posipy po aMepPUKAHCbKO-HiMmeLbKoi
Phizer/BioN Tech) Ta amepukaHcbkoi (Moderna)
BaKUMH 4acTiwe 3a iHWWX 3a3Ha4yaM PecnoHAEeHTU 3
3axoay.

binbwy poBipy A0 pocilicbKoi BakuuHu (CynyTHUK V)
HabaraTo yacTilwe 3a3Ha4yanu pecnoHAeHTH 3i Cxoay Ta
NisgHAa — 24% T1a 19% BignoBigAHO Npu 3arasibHOMY
NOKa3HUKY 12%; TaKOX uvacTiwe 3a iHWMUX A0Bipy A0
POCIMCbKOiI BaKUMHM 3a3HA4YaNIn PecnoHOEeHTU BiKOm

55 pokiB Ta ctapuwe.
“Hlhe
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10. COLIANbHO-AEMOIPA®IYHUA NOPTPET PECMOHAEHTIB (1)
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CrateBwuii po3nogin, %

,0 10,0 20,0 30,0 40,0 50,0 60,0 70,0 80,0 90,0 100,0

m YonoBik m XiHka

Bikosuit po3nogin, %

& 18 1 w38
0 10 20 30 40 50 60 70 80 90 100

m18-24 m25-34 m35-44 1 45-54 m 55+

PerioHanbHuit po3nogin, %

,0 10,0 20,0 30,0 40,0 50,0 60,0 70,0 80,0 90,0 100,0

m NisHiu m UeHntp mCxipg 3axig, mMisgeHb m m. Kunis

YKPAIHCbKIWI
IHCTUTYT
MAWBYTHbOTO

Po3noain 3a pisHem ocBiTH, %

2 5. 8 5.3

10 20 30 40 50 60 70 80 90 100

H NoyaTKoBa, HenoBHa cepeAHA

m CepeaHA NoBHa

m CepeaHa cneuianbHa (TEXHIKYM, yunauwe, Konegx)
MNepmnii cTyniHb BULWLOT ocBiTH (6aKkanasep)

m NoeHa BULWA OCBiTa (cnewianict, maricTp, acnipaHTypa, BYeHWUIA CTYNiHb)

Po3noain 3a cimerHum ctaHom, %

W s s wim

10 20 30 40 50 60 70 80 90 100
m Hikonu He nepebysas(na) B wniobi
m Mepebysato B 3apeecTpoBaHOMy WNO6I
m Mepebysato y pakTMuHomMy, He3apeecTpoBaHOMY LLHOGI
Po3nyueHuii (po3nyueHa) odiuiiHo
m Posiiiwosca (posiiiwnaca), xoua odiuiiiHo He po3nyuyeHuii(-a)

m Baiseupb (BgoBa)
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10. COLIA/IbHO-AEMOTPA®IYHUIA MOPTPET PECMOHAEHTIB (2)
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Tun 3aKHATOCTI, %

KeanidpikoBaHuii pobounii

I 24
I 22
Cnyx6oBeup/ Pobithuk odicy/ ITP (inxenepro-... [INNNGEE 14

. 8

Nignpuemeup, camosaitHatuit/ snactvk... [ 6

MeHcioHep (He npautotoumii(a))

TumyacoBo 6e3pobiTHUIA(a), WyKato poboTy

HexsanidikosaHuit pobounii (cropox, asipuk,... [ 5

Domorocnogapka/ He wykato po6ory, sukonyio... [ 4

Kepinuk sigainy / Menegxep / bpuragup /... [l 3
Bl 3
Dexpetra signyctka / signycrka no gornsay sa... [l 3
.2
.2
i1

BilicbkoBoC/yK60BeLb (apmis, noniuis, noxexHa... |l 1

i1

JlioanHa 3 iHBaNigHICTIO, He Mpavtoto Yepes... l 1

MpaLtotounii neHcioHep

TBOPUMIA POBITHUK (XYLOXMKHUK, MUCbMEHHMK i T.N.)

YyeHb / CtyaeHT(Ka) (He npautotoumnit(a))

[vpekTop nignpuemcrea / KomnaHii

Mpautotounii cTypeHT(Ka)

0 5 10 15 20 25 30

YKPAIHCbKIWI
IHCTUTYT
MAWBYTHbOTO

U

PiseHb piHaHCOBOro cTaHOBULLA POAUHMU, %

3MyLleHi 3a0WaaKyBaTh Ha XapyyBaHHI

BucTayae Ha xapyyBaHHsA. aa npuabaHHa ogary,
B3yTTA Tpeba 3aolaamTv abo No3numnTK

BucTauae Ha xapyyBaHHs Ta HeobXigHWI oaAr,
B3yTTA. [115 TaKMX MOKYMOK AK rapHUiA KOCTIOM,
MObiNbHUI TenedoH, NMAIOCMOK Tpeba
3ao0WwaguTi abo NosnunTH
BucTauae Ha XxapyuyBaHHsA, 04Ar, B3yTTA, iHLWI
NoKynKku. Ane ana npuabaHHa LOPOrux peyei
(TaKkmx AK Tenesizop, X0NoANNbHUK) Tpeba
3aoWwaguTi abo No3nunTH

BucTayae Ha xapyyBaHHA, OAAT, B3yTTA, 4OPOri
NOKYNKW. 11 TaKMX MOKYMOK K MaLlMHa,
KBapTMpa Tpeba 3aowaantv abo nos3muntu

ByAb-AKi He0bXiAHI NOKYNKM MO3KY 3p06UTH B
byab-aKuityac

Bakko Bignosictn

CoyianbHo-nonimuyHi
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OAKYEMO 3A YBATY
TA BAXXAEMO MILIHOIO 340POB’A!
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