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MAREETING GROUP

3aranbHa iHdpopmMauisl NpPo AoCNIAXEeHHA

d MeTa: OuiHka cTaBJ/ieHHsI YKpPaIHIIiB /10 OCTAaHHIX HOBUH Ta NOJiM

d T'eorpadia: Ykpaina (kpiM TUMYacOBO HENiJKOHTPOJbHUX TEPUTOPiM YyacTUHM JloHelnbKoOI Ha JIyraHcbkoil 06J1acTi, okynoBaHol AP Kpum)
(HauioHa/IbHUM MTPOEKT)

d O6car Buoipku: 1201 pecrioHeHT

J Tepminu npoBeaeHns: 11.11.2020-12.11.2020

. MeTogoJsiorisd: OHJIAMH-ONUTYBAHHA II0 iIHTEPAKTHWBHIM CTPYKTYPOBAHIXM aHKeTi, MOCWJIAHHA Ha fAKY BiANPaBJAJJOCAd MOTEHI[IMHUM
pecroHZeHTaM 3 6a3Uu JaHUX

1 /Iu3aiiH BUOIpKH: KOMOIiHOBaHa — IPONOPILIiMHO cTpaTUdiKoBaHAa 3a 3 MaKpoperioHaMH, 3 KBOTHUM CKPHWHIHIOM Ha 1ab6Ji Bigbopy
pecrioHZeHTa (cTtaTh Ta Bik). Bubipka mpe3eHTye Aopocje HaceJeHHS YKpalHU BikoM 18 pokiB Ta crapuie. CTaTUCTHUYHA MOXHMOKaA 3
MMOBIpHicTIO 0.95 Ta 6e3 BpaxyBaHHS AU3aWH ePEKTY JJd BUOIPKOBOI CYKYIIHOCTI B 1IiJIOMYy He nepeBUIlyE 2,89%.

Cks1az, MaKpoperioHiB: 3axigHui - BosnHCcbKa 00J1., 3akapnaTcbKa 00J1., IBaHO-PpaHKiBCbKa 00J1., JIbBiBChbKa 00J1., PiBHEHCBbKA 0041, TepHONiJIbCcbKa 006J1., XMeJbHUIbKA 00JI.,
YepHiBenbKka 00J1.; lleHTpasibHUM - BiHHUIIbKA 00J1., JKuTOMUpChKa 00J1., KhiBcbKa 00641, KipoBorpazaceka 06J1., [lositaBcbka 06J1., CyMcbKa 00J1., YepKkacbKa 00641, YepHiriBcbka
06J1. Ta M. KuiB; IliBAeHHO-CXigHUY - /IHiNponeTpoBCcbKa 0041., /loHelbKa 00J1., 3anopisbKa 0041., JlyraHcbKka 06J1., MUKoJ1aiBCbKa 0041, OiecbKa 00J1., XapKiBCbKa 00J1., XepCOHCbhKA.
00JI..

OO LEMUR



OCHOBHI pe3ynbTaTu
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“IMAGE
Po3noain BignoBigeu Ha NUTaHHSA: MARKETING GROUE
«#Ki 3 HUWXK4YeHaBegeHUX HOBUH By yynu/yntanu octaHHiMm yacom?», N=1201, %*

Bubopun y CLLUA

KoHcTuTyuiHa Kpusa — piweHHs KoHctutyuinHoro Cyay
YKpalHX WoOo 3aKpUTTSA enekTPOHHUX AeKrnapauiv nocagoBLliB

[ToBHE BUNpaBOaHHA Ta 3BIfIbHEHHS YKPaAlHCLKOro
BincbkoBocnyxboBus HauioHanbHOI reapail Ykpainu Bitanis
Mapkisa B ITanii

3aKIIt4YEHHS MUPHOro AoroBopy Mixk AsepbangxaHom Ta
BipmeHito wono HaripHoro Kapabaxy

BuHaxig BakuuHu Big kopoHaBipycy Covid-19 y

BenukobpuTtaHii 30

0 10 20 30 40 50 60 70 80 90

* YonoBiku YacTiwe 3a XiHOK 3a3Havanu, wo vyynu/yutanm 3anponoHoBaHi HOBMHU (OKPiM HOBUHM NPO BMHaXig BaKUUHMN).

 PecnoHpeHTHn y BiUi 18-27 pokiB Ta pecnoHaeHTu 3 NiBAeHHO-CXigHOro MmakpoperioHy piglle 3a iHWKUX 3a3Havanu, Wo 4yynu
HOBUHY NpoO BuNpaBaaHHA Ta 3BifibHeHHA B. MapkiBa.

 PecnoHaeHTn 3 00NacHUX LEHTPIB YacTiwe 3a iHWKUX 3a3Havanu, Wo 4yrim HOBUHY NpPO BUNpaBOaHHA Ta 3BiNnbHeHHA B. MapkiBa

O o LEMUR B ITani.

*Cyma sionoegioeu He dopisHroe 100%, mak sK pecrnoHOeHmMu moasiu obpamu OeKirnibKa 8aplaHmie 8i0rosioi




Po3noAain sBignoBigen Ha NUTaHHA:

“filae

MAREETING GROUP

«Po3cTaBTe 3a BaxnuBicTio anga Bac ocobncrto HMxk4yeHaBeaeHi HOBUHU, e Ha NepLuIoOMy Micui —
HanbinbLW BaXnuea HoBUHA ana Bac ocobucTto, Ha 0OCTaHHLOMY — HAUMEHLU BaXnMBa HOBUHA? »,

N=1201, %

HoBuHM

3araribHUN PEUTUHI BaXXNMUBOCTI (Micue)

KoHcTUTyuinHa Kpusa — pileHHa KoHcTtutyuinHoro Cyay YKpalHu Wwoao 3akKpUTTA eNeKTPOHHUX AeKrapauin

nocagosLiB

BuHaxig BakunHu Big kopoHasipycy Covid-19 y BenukobputaHii

[ToBHE BMNpaBAaHHS Ta 3BifIbHEHHSA YKpalHCbKOro BincbkoBocnyxboBus HauioHanbHOI reapail YkpaiHum
Bitania Mapkisa B ITanil

Bubopu y CLUA

3aKn4YeHHs MUPHOro gorosopy Mixk AsepbangxaHom Ta BipmeHito wono HaripHoro Kapabaxy
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= Bnbopun y CLLA
= 3aKkrno4YeHHst MMpHOro gorosopy Mixk AsepbanmxkaHom Ta BipmeHito woao HaripHoro Kapabaxy

5 micue

[ToBHE BUNpaBAaHHA Ta 3BiNlbHEHHSA YKpalHCLKOro BincbkoBocnyxboBus HauioHanbHOT reapail Ykpaivn Bitanisg MapkiBa B ITanil
B KoHCTUTYUiINHA Kpu3a — pilleHHA KoHcTuTyuinHoro Cyay YKpaiHu Woao 3akKpUTTa enekTPoOHHUX AeKnapalin nocaaoBuiB

= BuHaxig sakuuHu Big kopoHasipycy Covid-19 y BenmkobputaHii



“filae

Po3noAain sBignoBigen Ha NUTaHHA: Po3noAain sBignoBigen Ha NUTaHHA: ARKELING GROUD
«Ym 3HaeTe Bu, xTto Takmm Bitanin MapkiB?», «Yum 3HaeTe Bu, wo Bitanin MapkiB 0yB 3acyaXeHUU B
N=1201, % ITanii?», (cepen TnX, XTo 3Hae/vyB npi3suile) N=949, %
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Tak, 3Halo — Tak, uyB npisBuLLe Hi, He 3Hal0 Tak, 3Hal0 Hi. He 3Halo

BiICbKOBOCIY>X00BELb
HauioHanbHoI [Bapail
YKpaiHu

* 3 nigBULLEHHAM BiKY peCrnoHAOEeHTIB 30iNbLYETLCA KifIbKICTb TUX, XTO «3Hae/4yyB npidsuule B. MapkiBa».
 PecnoHpeHTH 3 liBOAeHHO-CXigHOro makpoperioHy Ta CifibCbKOI MiCLI€BOCTi YacTille 3a iHLWMX 3a3Havarnu, Wo «He 3HaKTb XTO TaKuun

AOLEMUR B Mapxis».

* 3 NnigBULLEHHAM BiKYy peCcrnoHAeHTIB 30iNbLyYeTbLCA KiNbKICTb TUX, XTO «3Hae€, Wwo B. MapkiB 6yB 3acymxeHun B ITanii».




“filae

Po3noAain sBignoBigen Ha NUTaHHA: Po3noAain sBignoBigen Ha NUTaHHA: MARKETING GROUE
«4u 3HaeTe Bu 3a Wo came OyB 3acyaXeHUN «3a wo came, Ha Baw nornaa, oyB 3acyaxeHnu
Bitanin MapkiB B ITanii?», (cepen TUX, XTO «3Hae, Bitanin MapkiB B ITanii?», (cepen TMX, XTO «3Ha€
wo B. MapkiB 6yB 3acyaxeHuu B Itanii»), N=845, % 3a Wo came b6yB 3acymxeHUN»), N=676, %
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- 3a npuyeTHicTb o 3arubeni
ITanincLKOro XypHanicta Ha [JoHOaci
80
70 3a y4yactb y bonoBux Oissx Ha doHbaci I 6
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50 3a HenpaBoMIpHI Ail Ha TepuTopil ITanil |2
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10 Ba)kko BIAMOBICTU I3
0
Tak, 3Hato Hi, He 3Halo 0O 10 20 30 40 50 60 70 80 90 100

* Yonosiku yacrTiwe 3a XIiHOK BigMmiyanu, W0 «3HalTb 3a WO came 6yB 3acymxeHnn B. MapkiB B ITanii».

o  PecnoHpgeHTn y BiUi 18-27 pokKiB pigwe 3a iHWMX 3a3Ha4vyanu, Wo «3HarTb 3a Wo came O0yB 3acyaxeHun B. MapkiB B ITanii».

O LEMUR . ::’eCIlOHAeHTVI 3 NiBaeHHO-CXxiaHOro perioHy YacTiwe 3a iHWKUX 3a3Ha4vanu, Wo «He 3HalThb, 3a Wo came b6yB 3acyaxeHun B. MapkiB B
N~/ Tanim.
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Po3noain BignoBigeu Ha NUTaHHSA: MARKETING GROUE

«Hackinbkn yacto Bu cnigkyBanu 3a nepebirom uiei cnpasu?», (cepea TMx, XTo «3Hae, wo B. MapkiB
oyB 3acymaxeHuu B lTanii»), N=845, %
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PerynspHo Yac Big 4acy Komnm HOBUHUM MO LU cripasi 30BCIM He crnigkysas(na)
g'apnanuca y 3MI

 Yonosiku YacTiwe 3a XIiHOK BigMivYanu, Wo «perynsapHoO crigKkyBanu 3a nepebirom uiei cnpaBsn».
 PecnoHpgeHTn y BiUi 18-27 pokiB Ta pecnoHaeHTu 3 [NiBaeHHO-CXigHOro makpoperioHy pigwe 3a iHWuUxX 3a3Havanu, wo
«perynsapHo criigkyBanu 3a nepebirom uiel cnpaBu».




Po3nopain BignoBigen Ha NUTaHHA:
«Hackinbku npaBoMipHMM, 3 Balwlol TOUKu 30py,
Oyno ue 3BUHyBa4YeHHA Ta BUPOK?», N=1201, %

Llinkom HenpaBoMipHe, AoKa3u
NPUYETHOCTI HegoCTaTHI (BIACYTHI)

HenpaBoMmipHO,
BiIICbKOBOCIY>XO0OBELb NnuLie
BMKOHYBaB CBi1 000B’S130K

[lpaBOMIipHe, ane TepMiH
3acyQ)KeHHs 3aHaaTo 4OBrum

_

Llinkom npaBoMipHe

Ba)xko BignoBICTH 26
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“MAGE
Po3noain BignoBigen Ha NUTaHHA: MARKEIING GROUE

«MpuynHamum 3BMHYyBa4YeHHA Ta CyBOPOIro BUPOKY
BiTaniro MapkiBy, Ha Baw norngag, oynu?», N=1201, %

MaHinynauii Ta nponaraHga 3 60Ky PocCincbKol

denepauil 29

Cy06’ekTMBHE CTaBfIEHHS Cydy NPUCSHXKHMUX OO0 caMol
noail, B pesynbsrari SKol 3arMHyB BigOMUN
MeLLKaHeUb IX MicTa (XOTifin 3a byab Lo 3HanTH
BUHYBATOrO)

3anorsiTM3oBaHICTb CyaoBOro npouecy (nNposiHuigq,
B AKMI BiaOyBaBca cya, OinbLw noanbHa oo PP)

HepnocTtaTHbOo edekTnBHa poboTa yKpalHCbKUX
avnromariB Ta NpaBO3axXMCHUKIB

[locTaTHS KifibKiCTb OOKa3iB Ta pearibHa
NPUYETHICTb 40 3arnberni XXypHanicta

m I
(®)

Ba)kko BIOMoBICTU

27
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pecnoHAeHTU 3 IHLLUX MaKpPOperioHiB.

* 3 nigBULLEHHSAM BiKY peCrnoHAOEeHTIB 3pOCTaE KiNbKiCTb TUX, XTO BigMiyaB, WO 3BMHYBa4YeHHS Ta BUPOK «LlifIkoM HenpaBOMIipHi, AOKa3u
NpUYeTHOCTI HepgocTaTHI (BiACYTHI)», Npu ubomMy pecnoHaeHTU 3 liBaeHHO-CXigHOro MakpoperioHy ooupanu Uk BignoBiab pigwe, Hix

 YonosBiku, pecnoHAeHTU 3 3axigHOro MakpoperioHy Ta pecnoHaeHTu ctaplle 36 poKiB YacTiwe 3a iHWMUX 3a3HaYvyanu, Wwo npuYnHamm
3BMHYBa4Y€HHA Ta CyBOporo BUMpoKy oynu «MaHinynsauii Ta nponaraHga 3 6oky Pocincbkol Pegepadii».
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Po3noAain BignoBiaen Ha NUTaHHA: mnﬁ[
«XTO, Ha Baw norngag, aoknagae 3ycunna gnga 3BinbHeHHA BiTania MapkiBa?», N=1201,

%*

MAREETING GROUP

KinbkKictb
IHwe: XTO came goknaaas 3ycunna  Bignosigew
XKypHanicTtu (Ta
000pPOBONbLUI/BONOHTEPK), LLO
po3cnigyBanu obctaBMHU Ta CTBOPUNU
inbm 11

YKpalHCbKa agiacrnopa B lTanil

AOBokaTtu

YKpalHCbKi gunriomaTtin B ITanii

(@))

w

[ [poMagchbKiCTL/NMPOCTI Noan

MIHICTEPCTBO 3aKOpAOHHUX CrpaBs

BenukobputaHiss 6epe nia KOHTPOrib
YKpainy. Mi6 nonpocuna 3am'atu uto
cnpasy

3 AHTOH ['epalleHko

N

[Mpe3naeHT Ykpainm B. 3eneHcbkum

N |

[‘[pomagsiHn YKpaiHu - Ha TXHi KOLWTN,
cnnadveHi go 6rooxeTy, 6ynm HanHATI
agBoKaTu

Minictp MBC A. Asakos

ITaninceke npaBocyans, sike €

[TonepegHin [Npe3ngeHT I1. INopoLleHko Meuenart

Oner Jlawko

e i T

OmbyacmeHka 3 npas NOaguHN

Cnigyi, cneyianictn Ta ekcnepTun sKi
3ibpanu nigTBepakyodi haktn gaHol
noAail i 4O3BONUIO 3aXUCTUTKU
3acyQpKeHoro B anensauinHoMy 3acigaHHi

Cninka BoiHiB ATO 1

|HLLINI

Ba)kko BIONOBICTU

OO LEMUR

*Cyma sionoegioeu He dopisHroe 100%, mak K pecrnoHOeHmu Mmoariu obpamu OekinibKka eapiaHmig 8/0noegioi
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Po3noain BignoBigen Ha NUTaHHSA: NARKETING GROUE
«7lKk Bu BBaXKaeTte, XTO AOKNaB HaudinbLwuUx 3ycunb Ans 3BifibHeHHA BiTania MapkiBa?», N=1201, %

23

AOBOKaTH

KinbkicTb
IHwe: XTO AoknaB HaubiINbLWNX 3yCcUnNbL BignoBiaen

[Tpe3naeHT Ykpainm B. 3eneHcbkum
P a P XKypHanictu/akTmnBicTi, sKi 3HANU AOINbM 4

YkpaiHcbka giacnopa B ITanii 3

Cnigui, cneuianictn Ta ekcrnepTu, LWo
3ibpanu gokasu, siKi 403BONUNN 3aXUCTUTH
3aCyMKEHOro B CyA 2

YKpalHCbKi gunnomatin B ITanii

Minictp MBC A. ABakoB

pomagchkicTb/Hapoa, Ykpainu 2

[esig Myp B cBOEMY OpiCi NOBIAOMUB
3erieHCbKOMY MNpo BinbL LWinbHY poboTy
MIG B ykpalHCbKOMY HanpsMKy i B 3HaK
0CoOUCTOl ApYKON OOMNOMIr Yy BUPILLEHHI
nnTaHHa MapkiBa 3 iTanincbKumu

MiHICTEPCTBO 3aKOPAOHHMX CrpaBs

[MonepegHin lNpeangeHT . NopoLueHko

Koneramu 1

MeueHat 1
lHLIWLIUM _~ Hapog YkpaiHu, sikui cnnaTtue MinbAOHM

Ha afBOKaTIB 1

BornoHTtepu, ski nposenu psa
eKCMepPUMEHTIB, SKi NnepekoHanu cyq y
6e3niacTaBHOCTi 3BMHYBaYeHb 1

Ba)kko BIONOBICTU

Oner Jawwko 1

OOLEMUR




\
“THAG
Po3noain BignoBigen Ha NUTAHHSA: NARKETING GROUE

«Ha Bawy aymKky, um Bapto Bitanito MapkiBy nogatu no3oB Ao €sponencokoro Cyay 3 npas
NOOUHY Woao BiagwKoayBaHHA MOopanbHUX 30UTKIB?», N=1201, %
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Tak Hi Ba)xko BignoBIiCTU

 PecnoHpgeHTn Bikom 36 poKiB Ta cTapLue yacTiwe 3a iHWKUX 3a3Havanu, wo B. MapkiBy BapTo nogatu no3oB go €CIJ1 wopo
BiglWKoAyBaHHA MOpanbHUX 30MTKIB.

 PecnoHpeHTH 3 [liBOeHHO-CXigHOro makpoperioHy pigwe 3a iHwux sBigMmivanu, wo B. MapkiBy BapTo nogatu no3oB o €CIJ1
loAao BiawWKoayBaHHA MOpanbHUX 30UTKIB.




Po3noain BignoBigen Ha NUTaHHA:

«Y4un yynu Bu, wo oyno 3HATO pinbm «Mix oBOX
BOrHiB», METOH AKOro 6yno aprymeHToBaHe
AOHEeCeHHSA A0 iTaniucbKol rpoMaacbKOCTI no4in Ha
IoHOaci, AKi npu3senu 0o 3arnodeni itanincbKoro
XypHanicta?», N=1201, %
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Tak, 4yB npo uen Pinbm
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dinbm

Hi, He 4yB
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“filae

Po3noAain sBignoBiaen Ha NUTAHHA:  wemcoor
«4un BBaxxaete Bu, WO UA CTpiyvKa cTarna BaroMmmm
aprymMeHTOM Ta cnpusana sunpaBgaHHio BiTanis
MapkiBa?», N=1201, %

Tak

14

Hi

Ba)xko BignoBIiCTH

 PecnoHgeHTn 3 NiBAeHHO-CXiAHOro MakpoperioHy 4yacTille 3a iHWMX 3a3Havanu, Wo He 4Yynu npo ¢ginbm.
 PecnoHpeHTU 3 LleHTpanbHOro makpoperioHy 4yacTiwe 3a iHWUX 3a3Ha4vyanu, Wo CTpiuyka cTara BaroMMM apryMmeHTOM Ta cnpusina

3BiNbHEeHHIO B. MapkiBa.




“filae

Po3noain BignoBigeu Ha NUTaHHSA: Po3noain BignoBiAen HA NUTAHHSA: oo
«4un yynu/6auymnnun Bu pi3Hi akuil nigTpuMku BiTanis «[po AKi came akuil niaTpumMmkn Bu yynn?», N=601,
MapkiBa nig 4yac noro nepebyBaHHA nig cnigcTtsom B (cepep, TuX, xTO YyB/60a4UMB akuil NiaTPUMKK), %
ITanit?», N=1201, %
60
AKUIT NigTPUMKK 3 BOKY YKpalHCLKOI
giacriopu y ltanii
50
bin-6opawn (iHWa 30BHILLHI HOCIT)
40 AKUIT Ha cTagioHax nig Yac irop 3
ITANINCbKUMW KOMaHOaMU
30 [TpUHTKN Ha ogexi
20 IHWe
0 10 20 30 40 50 60 70 80
10 IHwe: AKUIl NigTPUMKN KinbKicTb BignoBiaeun
MosigomneHHs y 3MI 3
MiTuHr nig noconscteom Itanii y Kuesi
0 AKLUIT BONOHTEpPIB

Tak, yys(na)/bauns(na) Hi, He uyB(na) Bigeoponuku NMatpynbHol noniuil B niaTpumMKy Mapkisa
binbopa Ha aeHb HesanexHocTi 3a CNUHOK 3efeHCLKOro

R R R NN

[MocTn Ta nepenocTu y couianbHUX Mepexax

* Yonogiku, onutaHi y o05ylaCHMUX LleHTpax Ta pecrnoHAeHT 3 3axXiAHOro MakpoperioHy 4yacrTille 3a iHWuX BigmMmivyanu, wo vyynu/6avymnnu
akuil nigTPUMKMU.
* 3 NiABULLEHHAM BiKYy peCNOHAEHTIB 30iNbLUYETLCA KifIbKICTb TUX, XTO YyB/0aumMB akuil NiATPUMKMN.




Po3noain BignoBigen Ha NUTaHHA:

“filae

MAREETING GROUP

«Yun, Ha Baw norngaa, uMm 3BiNIbHEeHHAM YKpalHa npoAaeMOHCTpyBana Te, Wo «YKpalHa He Kuaae
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Tak

cBoix conpar»?», N=1201, %

Hi

Ba)kko BignoBICTU



e
Po3noAain BignoBigaeun Ha NUTaHHA: MARKETING GROU®
«Hackinbku Bu goBipsieTe HaCTYynNnHMM NoniTUKamM Ta gepxxaBHum gisdyam? OuiHITL 3a wKanow Big 1 go
4, ne 1 — 30BCiM He OOBIpsito, 4 — LLiINKOM OO0BIipsito, 5 — saxko eidnosicmu», N=1201, %
[Tpe3ngeHT YkpaiHn B. 3eneHcbkum
[lonoBa napTil «E€Bponencbka conigapHicte» 1. NopolueHko
[onoBa BepxosHol Paau [1. Pasymkos
Minictp MBC A. ABakoB
MiHicTp oxopoHu 3aopoB’a M. CtenaHoB
[onoBa naprTil «baTbkiBWMHaA» HO. TMMOLLEHKO
[Mpem’ep-MinicTtp . lmurans
[onoBa Odicy lNpesnageHTa A. Epmak

[onoBa naptii «Cnyra Hapoay» . Apaxamis

Cnisronioa napril «Ono3uuinHa nnatdopma «3a XKutrta»» K. bonko

Cnisroniosa napril «Ono3uuivHa nnatdopma «3a Kutrta»» B. Megsenuyk

0 10 20 30 40 50 60 70 80
@ LEMUR = Hinkom Aoeipsio = Ckopille AoBipsto = Ckopiwe He OoBipsito ® 30BCiM He OO0BIpsito ®m Ba)kko BianoBicTU
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OB LEMUR

Po3noain BignoBigen Ha NUTaHHA:
«3a Koro Bu BboniBanu Ha Bubopax CLLUA?», N=1201, %
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3a [1. bangeHa 3a 1. Tpamna Hi 3a Koro — MeHi Bce piBHO

“filae

MAREETING GROUP

 YonosBiku YyacTiwe 3a XiHOK BigMivyanu, wo Ha Bubopax CLUA Bb6oniBanu 3a 1. Tpamna.
 PecnoHpgeHTyn 3 NiBAeHHO-CXigHOro perioHy YyacTiwe 3a iHWux BigMivyanu, wo soonisanu 3a 1. Tpanma Ha Bn6opax y CLLA.




Po3noain BignoBigen Ha NUTaHHA:

«#k Bu cnpunmaeTe HewoOaBHE pPilleHHSA
KoHcTuTtyuinHoro Cyay YkpaiHu wono
aHTUKOPYNUINHOIro 3aKkoHoAaBCTBaA (3aKpUTTS
eNIeKTPOHHUX Aeknapaudin nocagoBuiB)?», N=1201,
%*

Lle 3roBip okpemMmux BNMBOBUX NOSITUKIB

YKpaiHun, KM Mma€ Ha METI 3MiHY 30BHILLHbOIO
Kypcy YKpaiHu

Lle ocobucte piweHHa cyais KCY 3 meToto
npuxoBaTn CBOI Aeknapauil (qoxoam)

Lle kamnaHisa, gka uinecnpamoBaHa Ha
anckpeguTauito lNpeanageHTta B. 3eneHcbkoro

Lle piweHHsa, 3a akum cToiTh PP (Kpemnb) ons
aectabinisauil cutyaudil B YKpaiHi

= I

5

Lle BIiAHOBNEHHA KOHCTUTYLIMHUX NpaB
nocafoBLiB, ENEKTPOHHI Aeknapauil
cynepeuunnn KoHcTuTyuil YkpaiHu

Lle ctraHgapTHe Ta 3BM4YHe piweHHA KCY, ake
LUTYYHO MaclUTabyeTbCs Ta PO3aAMYXYETbCS

Ba)xko BignoBIiCTU 17

O 5 10 15 20 25 30 35 40 45 50

OO LEMUR

\
“THAGE
Po3noAain BignoBigen Ha NUTAHHSA:  weemcoor
«flke Ballue cTtaBneHHs1 N0 3aKOHOMPOEKTY
[Mpe3npeHTa, B AKOMY NMPOMNOHYETLCA NPUNUHUTH
NOBHOBaXeHHA YMHHOro cknaay KoHCTUTyuinHoro

cyay?», N=1201, %

31

Llinkom nigTpumyto

Ckopille nigTpuMyto, HaBiTb HE3BAXato4un
Ha MOXIMUBY aHTUKOHCTUTYLIMHICTb
OAHOro 3aKOHOMPOEKTY

Ckopilwle nigTpumyto, Tak sk lNpeangeHT
He Mae€ IHLWOoro BapiaHTa BUpPILLEHHSA
ICHYIOYOI cuTyauil

He nigTpumyio

Ba)xko BIiAMoBICTU

*Cyma sionoegioeu He dopisHroe 100%, mak K pecrnoHoeHmu Mmoasiu obpamu 00 2x eapiaHmig 8i0rnoeioi
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“IMAGE
Po3noAain sBignoBigen Ha NUTaHHA: N ..

Po3nopain BignoBigen Ha NUTaHHA: MARKETING GBOU?
«Y4un yynu/3Haete Bu, wo 2 nucronaaga : .
. y «Yun nigTpumyeTe BU BBeAEHHA KapaHTUHY «BUXIOHOro
po3no4yaB PoOOTy BCeyKPalHCbKUU KOHTAKT-

: . AHA» - Y BUXigHi oyae 3adbopoHeHa poboTa TOProBo-
ueHTp MO3 3 npoTuAil KOpOHaBIPYCHIN y yAS P 4P proBo-
: y po3BaXaribHMUX LLeHTPIB, cnopT3aniB, pobdboTa TeaTpiB |
XBOPOOi, AKMN MOXe HagaaTn BUYEPMHY :
: . : npoBeOeHHA MacoBuX 3axoAiB. Takox 3ab0OpoOHeHOo
iH(popMaLUito, iKa CTOCYETbLCA NiKyBaHHA Ta

niarHocTUKM COVID-192». N=1201. % npuumMmaTu BigBiayBadiB y bapax, pectopaHax, kade Ta
o ! yCTaHOBaxX po3BaxarnbHol chepu?», N=1201, %
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[liaTpumyto 59 Ckopilie Ckopille He He NiATPUMYIO

Tak, uys(na) Hi, He wyB(na) MiaTPUMYHO MiATPUMYIO

OB LEMUR
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MAREKETING GROUP

[lpo gopatok Lemur

Lemur CAWI oHNMauH — BCeyKpalHCbKUN cepBIC OHMaunH
ONUTyBaHb ANS TUX, XTO HE BanayXnm 0o HaBKOSULLIHLOIO
CBITY.
Lle MmangaH4unk, Ha AKOMY KOXeH MOXe BUCIOBUTU CBOIO
AYMKY.

Lemur CAPI| oHnauH/ocdnanmH — OoOaTok, KU MOXHa
BCTAHOBMIOBATU Ha MNaHWETW Ta cMapTdpoHn Angd
npoBeaeHHA onutyBaHb meToaoM face-to-face.

Lemur CAT|I — pgonaTtok, $SKUM BCTAHOBJIIHOETbLCA Ha
KOMMN'tOTEPU/HOYTOYKM ONs  NPOBEAEHHS  TereOHHUX
IHTEPB'I0.

O®OLEMUR
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MAREKETING GROUP

[lepeBaru gpopgaTtky Lemur:

° NErKiCTb Ta AOCTYMNHICTb BUKOPUCTAHHS;

° TMOCTINHE MNOMNOBHEHHA BracHux 6a3 KopucTyBadiB 3
Bepudikauiero IXHiX gaHux (obcar 6a3n gaHumx OHNanH
nnatgopmm Lemur: noHag 40 Tucad BepU@PIKOBaAHUX
KOHTaKTIB);

* poboTa goaaTtky B odosianH pexumi;

° ayaio-3anuc IHTepB'1o;

* GPS miTkY;

* BUKOPUCTAHHA OYHKUIN ONS NnepeBIpPKN NOTIKM OTPUMaHMX
OAHUX;

° MOXNMBICTb AEMOHCTPAaLil Bigeo-danniB Ta 300pakeHsb;

°* I[HTEPAKTUBHICTb;

° MOXNMBICTb BCTAHOBJIEHHA KBOT Ta CKPUHIHTY;

° LUBNOKNW €KCMOoPT AaHUX ONA aHanITUKWY;

* De3neka gaHux.

,-. e \’L
OQO®OLEMUR




HAKyemo 3a yBary
Ta 6aXaemMo MiLHOro 340poB’S




